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‘NET  RESEARCH' AN  OXYMORON? 

How  COME  NOBODY  EVER  STATES 
the  obvious?  You  report  the  war 
in  Iraq  had  “no  legs  on  the  Web” 
[“At  Deadline,”  April  7,  P-  7],  and  that 
USAToday.com  and  others  had  audience 
drops  of  as  much  as  16%  among  users  at 
work.  Rather  than  just  calling  “Web  use  at 
work”  what  it  is  —  “theft  of  time  from  an 
employer”  —  we  measure  it  and  report  on  it. 

Maybe  readers  weren’t  bored  by  the  war, 
but  instead  read  all  those  reports  about 
corporate  layoff's  and  decided  to  get  offline 
and  back  to  work.  Now  there’s  a  story! 

THOMAS  V.  WARD 
OWNER  AND  PUBLISHER 
The  Valley  Breeze 
Cumberland,  R.I. 

NflMAN.flRNATION.ISANmNR 

As  FOUNDING  EDITOR  (NOW 

retired)  of  World  Press  Review, 
the  monthly  foreign-press  digest 
that  observes  its  30th  anniversary  next 
year,  I  found  Dave  Astor’s  “Aggregation 
from  beyond  the  nation”  [March  24,  p.  33] 
especially  timely. 

Amid  a  flood  of  domestic  coverage, 
we  too  readily  forget  that,  as  he  wrote, 
exposure  to  others’  views  of  international 
affairs  “is  particularly  vital  in  the 
post-9/11  world  now  focusing  on  U.S. 
^lctions  in  Iraq.” 

Why  are  we  so  widely  hated?  What 
must  we  know  to  avoid  or  change  such 
perceptions?  Now,  more  than  ever.  Global- 
vision  and  sources  such  as  WPR  —  which 
the  unassuming  Stanley  Foundation  in 
Muscatine,  Iowa,  has  quietly  underwritten 
almost  since  the  magazine’s  birth  in  New 


York  —  seem  essential  to  helping  editors 
help  others  understand. 

ALFRED  BALK 
Huntley,  Ill. 

SPEAKING  OF  AMERICAN  VALUES 

Re:  “The  j-school  joust,”  March 
17,  p.  10.  My  boyfriend  and  I  both 
earned  journalism  degrees.  He 
chose  a  career  in  reporting,  and  I  chose 
public  relations.  It  is  my  observation 
that  the  PR  profession  seems  to  value  a 
well-written  graduate  with  a  journalism 
degree,  but  the  newspaper  industry  seems 
to  make  it  nearly  impossible  to  cultivate  a 
prosperous  career.  He  and  I  have  seen  that 
many  newspapers  choose  candidates  with 
other  degrees  over  candidates  with  j-school 
degrees.  And  while  I  would  be  the  first  to 
agree  that  other  degrees  can  be  useful  in 
writing,  it  does  seem  that  the  industiy'  has 
somewhat  turned  its  back  on  its  own. 

I  totally  agree  with  the  statement, 

“The  industry  —  and,  indeed,  business  at 
large  —  needs  the  clear  thinking  and  clean 
writing  of  well-taught  j-school  grads.” 
Especially  given  the  current  wartime 
climate,  and  the  nation’s  thirst  for  news, 
a  well-written  article  is  essential. 

While  my  boyfriend  and  I  value  our 
journalism  degrees,  it  is  a  sad  state  if  “the 
newspaper  industiy’ ...  runs  hot  and  cold 
on  the  worth  of  a  journalism  major.”  If  this 
is  the  case,  perhaps  the  industiy  needs  to 
re-e.\amine  w’here  it  came  from  and  where 
—  without  j-schools  —  it  w'ould  be  headed. 

L.  BELTRAN 
DIRECTOR  OF  CORPORATE 
COMMUNICATIONS 
Woodside  Hotels  &  Resorts 
San  Mateo,  Calif. 


50  YEARS  AGO 


NEWSPAPERDOM«  FROM  EDITOR  &  PUBLISHER 


APRIL  11, 1953:  Advertising  of  the  American 

Vice  President  Richard  M.  Nixon  on  Newspaper  Publishers  Association, 
April  23  wilt  make  his  first  major  according  to  Richard  W.  Slocum 
address  since  his  inauguration.  of  the  Philadelphia  Bulletin. 

He  will  speak  at  the  40th  anniver¬ 
sary  dinner  of  the  Bureau  of  For  the  eighth  year  in  a  row, 


increasing  costs  outpaced 
increasing  revenue  for  E&P's 
50,000-circulation  “typical 
daily,”  leaving  that  newspaper 
in  1952  with  its  lowest  net  profit 
since  1946. 
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That  was  then 


War’s  effect  on 
costs  and 

advertising  revenue 
was  a  drag  on  results 
at  two  newspaper 
companies  reporting 
first-quarter  earnings 
Thursday. 

Excluding  special 
items,  Dow  Jones  & 
Co.  Inc.’s  earnings- 
per-share  (EPS)  rose 
50%  as  the  company 
hiked  prices  for  some 
products  and  tight¬ 
ened  spending  to 
offset  an  11%  decline 
in  ad  linage  at  its 
flagship,  The  Wall 
Street  Journal. 
Assuming  the  war’s 
effects  continue 
through  the  second 
quarter,  the  company 
predicted  its  earnings 
would  be  down  when 
compared  with  the 
same  period  a  year 
earlier. 

A  16%  EPS  gain 
at  the  E.W.  Scripps 
Co.  reflected  revenue 
growth  at  Scripps 
Networks,  with  the 
company’s  news¬ 
paper  ad  revenue 
growing  a  modest 
2.6%. 

Several  other 
newspaper  corn- 


capital  should  be  considered  neither  safe  nor  secure. 
As  a  result,  the  Chicago  Fritrune,  the  San  Francisco 
Chronicle,  and  The  Star-Ledger  in  Newark,  NJ.,  all 
have  counseled  their  embedded  journalists  to  stay 
with  the  militaiy  units  they  have  been  covering. 

Pooh-poohing  any  suggestion  of  stability  in  the 
wake  of  the  collapse  of  civil  authority  in  the  city  — 
as  evidenced  by  the  many  images  of  the  thieves  of 
Baghdad  caught  in  the  act  of  looting  —  Andrew  S. 
Ross,  executive  foreign/national  editor  at  the  San 
Francisco  Chronicle,  said,  “The  only  thing  we’re 
telling  our  reporters  is  not  to  listen  to  all  that  guff  and 
stay  with  the  military  where  thev  're  safe.” 

But  The  Washington  Post  is  steering  a  very  different 
course,  with  two  of  its  nine  embeds  having  bid 
farewell  to  their  MREs  (Meals  Ready  to  Eat),  accord¬ 
ing  to  a  story  in  The  New  York  Times  on  Friday.  “We 
have  to  be  able  to  go  here  and  there,"  Phil  Bennett,  the 
Past's  assistant  managing  editor  for  foreign  news,  told 
the  Times,  “and  that  has  to  be  based  on  our  decision¬ 
making  rather  than  military  decision-making.”  11 


Collapse  of  Saddam  Hussein's  regime 
apparently  has  embedded  journalists 
champing  at  bit  for  military  discharge 


BY  RAFE  BARTHOLOMEW 
AND  J.J,  MC  GRATH 

WITH  DRAMATIC  IMAGES  OF  THE  SO-CALLED 

Fall  of  Baghdad  on  Wednesday  doubt¬ 
lessly  in  their  collective  mind’s  eye,  several 
newspaper  journalists  who  previously  had  been 
embedded  with  U.S.  military  units  satisfied  by  the 
end  of  last  week  their  urge  to  merge  with  the  non- 
embedded  reporters  and  photographers  who  now 
have  more  freedom  to  move  about  Iraq’s  capital  city. 

Around  the  same  time,  USA  Today  and  the  Los 
Angeles  Times  each  had  an  embed  who  swapped  one 
military  host  for  another.  “It’s  still  too  early  [to  scrap 
battlefield  coverage].  There’s  still  fighting  going  on  in 
some  places,”  USA  Today  World  Editor  Elisa  Tinsley 
told  E^P. 

Then,  too,  a 
number  of  editors 
have  advised  their 

reporters  and  :  A 

photographers  in 
Iraq  the 


Self-portraits  by 
USA  Today’s  Jack 
Gruber  show  the 
changes  in  his 
working  conditions 
in  Iraq  between 
March  26  (right) 
and  Thursday 
(far  right). 
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parties  have  lowered 
expectations  for  the 
quarter.  The  latest 
was  Knight  Ridder, 
telling  analysts  last 
week  to  look  for  a 
slight  rise  in  earnings. 
-  LUCIA  MOSES 

GRAY, WHITE- 
READ  ALL  OVER 

The  typical  U.S. 

journalist  is  a 
41 -year-old  white 
man  who  makes 
$43,600,  has  a 
college  degree  but 
didn’t  major  in  jour¬ 
nalism,  and  is  more 
likely  to  vote  Democ¬ 
ratic  than  Republi¬ 
can,  according  to 
“The  American 
Journalist  in  the 
21st  Century.” 

This  latest  profile, 
conducted  by  five 
faculty  members  of 
the  Indiana  Univer¬ 
sity  School  of  Jour¬ 
nalism,  brings 
up-to-date  surveys 
conducted  every 
decade,  starting  in 
1971.  Since  the 
1992  survey,  the 
median  age  of  jour¬ 
nalists  has  increased 
five  years  and  median 
pay  has  risen  39.3%. 
About  a  third  of  all 
journalists  are 
women,  a  proportion 
unchanged  since 
1982.  And  while 
90%  of  journalists 
have  college  degrees, 
only  36.2%  majored 
in  journalism. 

-  MARK  FITZGERALD 

ARVERTISDD 

A3-WAYDEAI 

In  the  latest 
example  of 
consolidation  in  the 


Following  the  Fall  of  Baghdad 


War's  effects  felt  at  ASNE  event 


BY JOE  STRUPP 

AND  MARK  FITZGERALD 

NEW  ORLEANS 


The  most  bizarre 
moment  at  this 
year’s  American 
Society  of  Newspaper 
Editors  convention  had 
to  be  on  Wednesday, 
when  U.S.  forces  appar¬ 
ently  took  over  Baghdad 
in  Iraq.  In  the  main  ball¬ 
room  of  the  Fairmont 
Hotel  here,  cable-TV 
images  of  the  fall  of 
Saddam  Hussein’s 
regime  were  being 
shown  on  large  screens 
as  hundreds  of  editors 
awaited  the  arrival  of 
Vice  President  Dick 
Cheney,  a  guest  speaker. 


clearly  a  low-key  alfair, 
due  primarily  to  the  war 
and  to  tight  newsroom 
budgets  keeping  a 
number  of  editors  home, 
as  did  the  weather  that 
socked  in  Northeastern 
cities  the  first  day. 

Attendance  dipped 
almost  6%,  compared 
with  last  year,  according 
to  ASNE,  which 
reported  493  paid 
attendees  this  year 
versus  522  last  year. 


attacked  journalists  is 
absolutely  false,”  Cheney 
said.  “With  all  the  efforts 
we’ve  taken  so  that 
journalists  can  report 
[the  w'ar]  in  real  time, 
the  idea  that  we  would 
somehow  deliberately 
attack  journalists  makes 
no  sense  at  all.  You’d 
have  to  be  an  idiot  to 
believe  that.” 

The  vice  president 
also  defended  the  Bush 
administration’s  recent 
tightening  of  access  to 
public  information.  “I 
do  think  it’s  an  unfair 


As  they  waited,  one  of 
the  screens  showing  the 
toppling  of  Saddam’s 
statue  began  to  topple 
itself,  almost  on  cue, 
sending  Secret  Service 
agents  and  hotel  workers 
scrambling  to  right  it. 

“That  was  a  bit 
surreal,”  one  editor  was 
overheard  saying.  “Was 
that  someone  trying  to 
topple  ASNE?” 

'While  ASNE  did  not 
see  its  downfall,  this 
year’s  convention  was 


But  the  war  did 
not  keep  Cheney  from 
attending.  He  took  the 
opportunity  just  hours 
after  the  apparent  Fall 
of  Baghdad  to  address 
critics,  including  those 
editors  who  questioned 
the  attack  on  Baghdad’s 
Palestine  Hotel  earlier  in 
the  week  that  left  several 
journalists  dead. 

“The  suggestion  that 
somehow  the  United 
States  would  have 
somehow  deliberately 


perception.  It’s  not  the 
way  I  view  our  position,” 
Cheney  said.  He  noted 
that  a  federal  court 
backed  the  administra¬ 
tion’s  refusal  to  detail 
the  secret  proceedings 
of  the  vice  president’s 
own  energy  task  force. 

Diversity,  ASNE’s 
signature  issue,  domi¬ 
nated  the  convention 
even  before  it  formally 
began.  With  the  Brack- 
man  Brothers  Brass 
Band  still  to  kick  off  the 
event,  ASNE  released  its 
26th  annual  Newsroom 
Census,  showing  daily 
newspapers  made  mar¬ 
ginal  progress  in  lifting 


the  percentages  of 
minority  journalists,  but 
failed  to  achieve  the  first 
so-called  “benchmark”  in 
the  industry’s  goal  of 
achieving  demographic 
parity  of  newsrooms  and 
their  markets  by  2025. 

The  survey  found 
Afncan  Americans, 
Hispanic  Americans, 
Asian  Americans,  and 
Native  Americans 
comprise  12.53%  of 
about  55,000  newsroom 
employees  at  daily 
papers.  It  marked  the 
second  consecutive  one- 
half  of  1% 
annual 
increase  in 
minority  share 
of  newsroom 
emplo>'ment. 
Overall  news¬ 
room  employ¬ 
ment  was  up 
300 jobs  last 
year,  after 
being  down 
almost  2,000 
in  2001. 

In  an 

independent  Knight 
Foundation  analysis  of 
the  ASNE  census, 
researchers  Bill  Dedman 
and  Steve  Doig  rated  the 
nation’s  100  biggest 
newspapers  with  a 
“diversity  index”  that 
divides  the  percentages 
of  minorities  in  their 
newsrooms  by  the 
percentages  of  minori¬ 
ties  in  their  communi¬ 
ties.  The  Lexington  (Ky.) 
Herald-Leader  was 
rated  the  highest  with  a 
diversity  index  of  156, 
and  The  Tampa  (Fla.) 
Tribune  was  rated  the 
lowest  with  a  diversity 
index  of  21.  The 
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Outgoing 
ASNE 
President 
Diane 
McFarlin  on 
profits  and 
quality: 
"News¬ 
papers  are 
stewards  of 
credible 
journalism, 
and  we 
must  be  true 
to  that.” 


researchers  also  con¬ 
cluded  that  the  group 
owning  a  paper  makes  a 
difference  in  diversity. 
Papers  owned  by  the 
following  large  news¬ 
paper  companies  had 
the  highest  average 
diversity  index:  Gannett 
Co.  Inc.,  Knight  Ridder, 
and  the  McClatchy  Co. 
Papers  owned  by  the 
following  large  news¬ 
paper  companies  had 
the  lowest:  Paxton 
Media  Group  LLC, 
Liberty  Group  Pub¬ 
lishing,  and  Ogden 
Newspapers  Inc. 

Stressing  that  invest¬ 
ment  in  newsrooms  is 
not  only  good  journalism 
but  also  good  business, 
ASNE  sought  to  drive 
the  point  home  with 
several  sessions  aimed  at 


convincing  newspaper 
owners  and  publishers 
that  the  ongoing  trend 
toward  cutbacks  and 
downsizing  is  a  bad 
long-term  approach. 

First,  four  researchers 
presented  evidence 
showing  that  news¬ 
papers  that  maintain 
or  boost  investment 
ultimately  will  pay  off  in 
terms  of  revenue. 

Among  them  was  Esther 
Thorson,  associate  dean 
for  graduate  studies  at 
the  University  of  Mis¬ 
souri  School  of  Journal¬ 
ism.  “Having  adequate 
resources  are  minimal 
preconditions  to  achiev¬ 
ing  quality,”  she  said. 

Following  the 
research  presentation,  a 
panel  of  editors,  pub¬ 
lishers,  and  other  news- 


Are  editors  dazed  by  the  demos? 

Many  newspapers  responding  to  the 

American  Society  of  Newspaper  Editors 
(ASNE)  survey  of  newsroom  diversity  this 
year  have  inaccurate  ideas  about  the  demographics  of 
their  audiences,  according  to  an  analysis  of  the  census 
by  Journalism  researchers  Bill  Dedman  and  Steve  Ooig. 

More  editors  underestimated,  394,  than  overestimat¬ 
ed,  229,  the  percentages  of  racial  and  ethnic 
minorities  in  their  circulation  areas  —  with  some  way 
off:  184  respondents  underestimated  their  minority 
populations  by  more  than  25%,  and  75  provided 
minority  figures  that  were  less  than  half  of  what  the  U.S. 
Census  Bureau  reported  for  their  areas.  “One  reason 
that  editors  may  be  making  only  slow  progress  toward 
their  goal  of  employing  minority  journalists,”  Dedman 
said,  "is  that  the  editors  believe  they’re  a  lot  closer  to 
the  goal  than  they  actually  are.”  —  Mark  Fitzgerald 


paper  observers  took  on 
the  issue  of  profits  versus 
quality,  generally  agree¬ 
ing  that  investment  in 
the  newsroom  was  good 
business,  but  differing 
on  some  elements  of 
the  best  way  to  achieve 
success.  One  of  them  — 
William  Dean  Singleton, 
vice  chairman  and  CEO 
of  MediaNews  Group 
Inc.,  and  long  known  for 
cutting  newsroom  bud¬ 
gets  —  said  the  growing 
number  of  publicly 


traded  newspaper 
companies  means  more 
newspapers  have  to  an¬ 
swer  to  investors,  calling 
it  a  “pact  with  the  devil.” 

“Those  companies 
that  are  public  can  never 
get  away  from  that 
promise,”  he  told  the 
audience.  “But  they  have 
to  balance  the  promise 
they  made  to  Wall  Street 
with  the  promise  they 
made  to  newspapers.  I 
think  they  have  done  a 
good  job.”  [3 


M.  Copps:  A  plea 
for  news  coverage 

BY  MARK  FITZGERALD 

CHICAGO 


AS  Federal  Communications  Commis- 
sioner  Michael  Copps  barnstorms  around 
the  countrv’  holding  unofficial  public 
hearings  in  advance  of  a  scheduled  June  2  vote  on 
proposals  to  eliminate  the  FCC  cross-ownership 
ban  and  ease  other  media-ownership  restrictions, 
he  repeats  the  same  message  everywhere:  News 
outlets  have  failed  to  inform  the  public  about  these 
important  issues. 

“The  media  have  not  done  a  very  good  job  of 
teeing  up  this  debate  for  the  American  people.  ... 
Whatever  your  side,  someone’s  got  to  tell  them 
what’s  up  for  grabs,”  he  said  during  a  recent  stop  at 
the  “Midwest  Public  Forum  on  Media  Ownership,” 
held  at  the  Northwestern  University’  School  of  Law 
in  Chicago. 

He  added:  “I  haven’t  seen  the  first  network  news 
report  on  media  ownership.  It’s  an  important  issue 
that  affects  what  you  see  and  hear  and  read  —  and 
they’re  not  reporting  it.” 

Copps  repeatedly  framed  the  issues  in  the  June 
vote  —  which  could  kill  the  ban  on  common  owner¬ 
ship  of  a  newspaper  and  a  broadcast  property  in  the 
same  market  —  as  “dramatically  altering  the  media 
landscape.” 

More  than  seven  of  10  Americans,  72%,  say  they 
have  heard  “nothing  at  all”  about  the  FCC  media- 
ownership  debate,  according  to  a  late-Februarv’ 
survey  by  the  Project  for  Excellence  in  Journalism 
in  collaboration  with  the  Pew  Research  Center  for 
the  People  and  the  Press.  Only  4%  of  respondents 
said  they  had  heard  “a  lot”  about  the  debate. 

“Three  out  of  four  people  don’t  know  —  that’s  not 
acceptable,”  Copps  said.  “My  plea,  for  all  people 
with  the  media,  is  to  exercise  your  responsibilities 
and  your  rights  in  this  debate.”  1! 


advertising-services 
business.  The  Asso¬ 
ciated  Press  and 
Vertis  Inc.  will  divide 
the  assets  of  national 
ad-placement  firm 
The  Newspaper 
Network  in  a  deal 
announced  Thursday 
—  AP  getting  TNN’s 
ad-processing  arm 
and  Vertis  getting 
its  sales,  marketing, 
and  media-planning 
operations. 

Terms  of  the  trans¬ 
action,  expected  to 
close  in  June,  were 
undisclosed. 

The  deal  is 
expected  to  bolster 
AP’s  fledgling  ad- 
placement  business, 
AP  Advantage,  while 
putting  Vertis  in 
second  place  among 
U.S.  newspaper 
media-buying 
agencies  with  annual 
billings  of  more  than 
$1  billion. 

The  McClatchy  Co., 
parent  of  TNN,  said 
the  unit  had  about 
$12  million  in 
revenue  last  year. 

-  LUCIA  MOSES 

NEWTAXEnRE 
ON  THE  TABLE 

Indiana  and 
Vermont  news¬ 
papers  are  the  latest 
to  face  the  threat 
posed  by  new  taxes. 

A  bill  making  its 
way  through  the 
Indiana  House  of 
Representatives 
would  add  a  $2-per- 
metric-ton  fee  to 
newsprint  used  by 
dailies  with  more 
than  12,500  copies 
in  circulation.  The 
monies  raised  would 
be  used  chiefly  to 
help  fund  clean- 
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water  programs. 

In  Vermont,  a 
proposed  education 
measure  would  tack 
a  5%  sales  tax  onto 
the  retail  sales  of 
newspapers. 

-  LUCIA  MOSES 


JUDBENim 

mmw 

In  a  setback  for 
the  McCarthey 
family’s  efforts  to 
reclaim  ownership 
of  The  Salt  Lake 
Tribune,  a  New 
Jersey  Superior  Court 
judge  dismissed  on 
Thursday  its 
challenge  of  an 
appraisal  that  was 
supposed  to  deter¬ 
mine  the  newspaper’s 
purchase  price. 

The  judge  said 
the  challenge  is  pre¬ 
mature  because  the 
appraisal  by  Manage¬ 
ment  Planning  Inc. 
(MPI)  of  Princeton, 
N.J.,  isn’t  final. 

McCarthey  family 
members  have 
charged  that,  at  20 
times  earnings,  the 
$325-million 
appraisal  violated 
professional  stan¬ 
dards.  They  have  been 
battling  for  the  Trib 
since  2001,  when 
AT&T  sold  it  to  Media- 
News  Group  Inc. 

The  valuation  is  a 
work  in  progress,  said 
MPI’s  lawyer,  Donald 
Veix,  who  added  that 
it  is  “professional  and 
meets  all  professional 
standards.”  He  said 
the  release  of  the 
final  valuation  was 
delayed  by  the  legal 
challenge,  but  that 
MPI  continues  to 
work  on  it. 

-  LUCIA  MOSES 
,1  U, 


Change  at  the  top  of  Dow  Jones  unit 

Dan  Austin?  He  went  Ottawa^ ... 


BY  LUCIA  MOSES 

ESPITE  HAVING  WORKED  THE  LAST  32  YEARS 
at  The  Wall  Street  Journal,  Danforth  W. 
“Dan”  Austin  isn’t  entirely  new  to  the  busi¬ 
ness  of  community’  newspapering. 

When  he  was  a  kid,  he  worked  as  a  janitor  at  The 
Salina  (Kan.)  Journo/,  where  his  father,  Whitley 
Austin,  was  the  outspoken 
editor  and  publisher.  Hanging 
around  the  paper,  he  learned 
that  by  “shedding  light  in  the 
community',  you  can  do  your 
community  a  great  service.” 

That  exjierience  becomes 
relevant  as  Austin,  56,  takes 
over  as  chairman  and  CEO 
Danforth  W.  Austin:  of  Ottaway  Newspapers  Inc., 
A  new  community  14-daily  community  group 

based  in  Campbell  Hall,  N.Y.,  and  owned  by  the 
Joumar s  parent  Dow  Jones  &  Co.  Inc.  He  began 
preparing  last  year  to  succeed  James  H.  Ottaway  Jr., 
65,  the  son  of  Ottaway’s  founder,  who  retired  this  year. 

The  April  1  changeover  came  at  a  time  of  optimism 
and  rebuilding  for  Ottaway.  In  recent  years,  its 
employees  worked  under  Dow  Jones’  stringent 
margin-improvement  requirements  and  uncertainty- 
stemming  from  speculation  that  Dow  Jones  would 
sell  the  group. 

But  Ottaway,  bought  in 
1970  as  a  hedge  against 
advertising  swings  at  the 
Journal,  is  demonstrating 
its  worth  once  again.  While 
Journal  ad  linage  sank 
17-6%  last  year,  Ottaway’s 
dipped  only  1.8%.  And  two 
years  ago,  Dow  Jones 
announced  it’s  committed 
to  keeping  the  group  and 
growing  it  via  acquisitions. 

“Ottaway  Newspapers 
has  become  a  larger  and 
more  important  part  of 
Dow  Jones,  partly  because 
of  the  slowdown  in  adver¬ 
tising  at  the  {Journal],” 

James  Ottaway  said.  “I 
think  we’ve  more  than 
proved  our  value  to  Dow 
Jones  to  balance  the  more-cyclical  business  of  The 
Wall  Street  Journal.” 

Austin’s  challenges  include  fulfilling  the  goal  of 
adding  dailies  in  the  20,000-to-100,000-circulation 
range.  (So  far,  Ottaway’s  made  good  only  on  its  pledge 


to  sell  some  papers  in  the  short  term.)  Now  that 
Ottaway’s  operating  margins  are  around  26.8%,  close 
to  the  top  among  its  community-publishing  peers,  his 
focus  is  to  boost  revenue  through  nondaily  publica¬ 
tions  and  improvements  in  the  core  dailies. 

“Community  newspapiers  are  the  last  mass  medium 
in  a  lot  of  these  communities,”  Austin  said.  “That 
really  requires  paying  attention  to  the  quality  of 
editorial  content.” 

One  way  the  company  plans  to  do  that  is  through 
training:  Ottaway  has  raised  its  budget  for  it  by  about 
30%  this  year.  It  is  promoting  more  best-practices 
sharing  among  its  papers  and  has  spent  heavily  to 
measure  their  Reader  Beha\'ior  Scores  (RBS),  the 
metric  developed  by  the  Readership  Institute. 

On  the  revenue  side,  a  new  corporate  database¬ 
marketing  dfi-ision  was  formed  to  support  advertising 
and  circulation,  while  some  papers  are  making  nice 
profits  by  delivering  unrelated  publications. 

If  Ottaway's  new  No.  1  lacks  experience  operating 
communiW  papers,  its  new  No.  2  doesn’t.  Company 
veteran  John  N.  Wilcox,  who  succeeded  retired  Presi¬ 
dent  Joseph  Richter  in  January',  has  spent  his  career 
at  small  papers,  moving  through  news  to  circulation 
to  advertising  to  publishing  jobs. 

“He’s  got  news  ink  in  his  blood,”  said  Cliff  Schecht- 
man,  editor  of  Ottaway’s  Cape  Cod  Time.s  in  Hyannis, 
Mass.,  which  Wilcox  published  from  1996  to  2002. 

Wilcox  supported  “warts 
and  all”  coverage,  such 
as  the  paper’s  aggressive 
reporting  on  a  local  mili- 
tarv’  base’s  failure  to  clean 
up  a  polluted  site,  which 
threatened  the  water 
supply,  Schechtman  said. 

Look  for  Wilcox,  58,  to 
reignite  Ottaway’s  train¬ 
ing  programs,  hire  news 
staff  where  possible,  and 
find  ways  to  use  RBS  to 
improve  the  newspapers. 

Some  of  his  goals  may 
have  to  wait  until  the 
economy  improves.  And 
the  financial  pressure  isn’t 
totally  off  Ottaway  —  Dow 
Jones  has  said  it  plans  to 
get  its  earnings  growth 
back  to  its  2000  high  in  part  through  “significantly 
improved  profits”  at  Ottaway,  even  as  the  Journal 
continues  to  flounder  on  the  uncertain  ad  terrain. 

Even  so,  Wilcox  struck  a  positive  note,  sajing,  “I 
think  the  biggest  and  best  days  are  still  ahead  of  us.”  d 


Ottaway  Newspapers  Inc. 


At  a  Glance 

Newspaper  Daily  Circulation 

The  Times  Herald-Record,  Middletown,  N.Y  84,277 
Cape  Cod  Times,  Hyannis,  Mass.  53,014 

The  Standard-Times,  New  Bedford,  Mass.  34,873 

The  News-Times,  Danbury,  Conn.  32,416 

Traverse  City  (Mich.)  Record-Eagle  29,341 

Mail  Tribune,  Medford,  Ore.  28,139* 

Santa  Cruz  (Calif.)  Sentinel  26,742 

The  Daily  Item,  Sunbury,  Pa.  25,083 

Press-Republican,  Plattsburgh,  N.Y  21,416 

Pocono  Record,  Stroudsburg,  Pa.  20,663 

The  Daily  Star,  Oneonta,  N.Y  18,239 

Portsmouth  (N.H.)  Herald  14,961 

The  Ashland  (Ore.)  Daily  Tidings  5,010 

The  Danville  (Pa.)  News  2,623 

*EtP  calculation  based  on  ABC  FAS-FAX  data 


Sources:  Dow  Jones  &  Co.  Inc.,  Audit  Bureau  of  Circulations  FAS-FAX. 
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Give  your  readers  an 
all-access  pass  to 
Entertainment  News. 
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development  at  Knight  Ridder  from 
director  of  the  Media  and  Telecommuni¬ 
cations  Group  at  Credit  Suisse  First 
Boston  in  New  York.  As  of  May  5,  she 
will  be  responsible  for  mergers-and- 
acquisitions  activity  and  treasury 
functions,  in  effect  succeeding  Alan 
Silverglat,  the  former  vice  president  and 
treasurer  who  in  2001  joined  Pulitzer 
Inc.  in  St.  Louis  as  chief  financial  officer. 


BY  J.J.  MC  GRATH  newspeople@editorandpublisher.com 

PENNSYLVANIA 

Bob  Burns 

Bob  Burns,  vice  president  of  operations  for 
The  Charlotte  (N.C.)  Observer  the  last  10 
years,  has  been  named  vice  president  of 
production  for  Philadelphia  Newspapers 
Inc.  (PNI),  which  publishes  The  Philadel¬ 
phia  Inquirer  and  the  Philadelphia  Daily 
News.  The  Observer  and  PNI  are  both  units 
of  Knight  Ridder,  based  in  San  Jose,  Calif.  Effective  April  21, 
Burns  will  replace  the  retiring  Lynn  Steely.  He  will  be  respon¬ 
sible  for  PNI’s  press  and  packaging  operations,  its  commercial 
printing,  and  its  various  physical  facilities. 

ARIZONA  Dover,  Del.-based  company’s  weekly 

Bret  McKeand  to  the  newly  created  position  newspapers  in  the  Grand  Canyon  State, 
of  vice  president  for  Arizona  newspaper 

operations  at  Independent  Newspapers  CALIFORNIA 

Inc.  from  publisher  of  about  half  the  Alice  Wang  to  vice  president  of  corporate 


Dirks,  \^\x  Essex  cX  Muriuv 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or 
non-daily  newspaper  groups. 


Lee  E.  Dirks 


Ovvenyan  Essen 


Philip  Wurrav 


Dirks.  Van  Essen  &  Murray  Fax:  505.820.2900 
1 1 9  E.  Marcy  Street,  Suite  100  E-mail:  info@dirksvanessen.com 
New  Mexico  87501  www.dirksvanessen.com 

Tel:  505.820.2700 


ILLINOIS 

Tony  Hunter  to  vice  president  and  director 
of  operations  for  the  Chicago  Tribune 
from  director  of  circulation  operations  and 
group  sales  for  the  Tribune  Co.  flagship. 

KANSAS 

Gordon  Billingsley  to  managing  editor  at 
The  Ottawa  Herald  from  instructor  of 
communication  at  Ottawa  University. 
Billingsley  replaces  Stacy  Cohen,  who  left 
the  paper  in  Februarv’  to  become  director 
of  public  relations  for  Baker  University. 

MICHIGAN 

Ray  Farris  to  the  newly  created  position 
of  vice  president  for  classified  advertising 
at  Detroit  Newspapers,  the  joint 
operating  agencv’  of  Knight  Bidder’s 
Detroit  Free  Press  and  Gannett  Co. 

Inc.’s  The  Detroit  News,  from  director  of 
classified  advertising  at  The  Palm  Beach 
Post  in  West  Palm  Beach,  Fla. 

NEBRASKA 
Robert  Blackman  to  publisher  of  the 
Columbus  Telegram  from  publisher  of 
Beatrice  Daily  Sun.  He  replaces  Felecia 
Babb.  who  is  the  new  advertising  manager 
of  the  Waterloo  (Iowa)  Courier.  All  three 
newspapers  are  owned  by  Lee  Enterprises 
Inc.,  based  in  Davenport,  Iowa. 

OHIO 

Timothy 
P.  Doty 

to  vice  president 
of  advertising  for 
The  Columbus 
Dispatch  from  director  of 
advertising.  He  succeeds  Gary 
Merrell,  who  late  last  year 
became  Southeast  Ohio  group 
publisher  for  the  Cincinnati- 
based  Brown  Publishing  Co. 
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Return  to  sender:  The  latest  U.S.  Postal  Service  scheme  to  make 
newspapers,  and  everybody  else,  subsidize  a  huge  direct  mailer 


PRESIDENT  Bush  created  the 
Commission  on  the  Postal 
Senice  in  December  to  wrestle 
with  the  Big  Issues  facing  our 
dysfunctional  snail-mail  system:  Just  what 
is  the  mission  of  this  bipolar  hybrid  of 
monopolistic  government  bureaucracj’ 
and  flat-footed  commercial  colossus  knowm 
as  the  U.S.  Postal  Service  (USPS)?  Is  it  a 
public  service  or  a  moneymaking  enter¬ 
prise?  Should  it  be  allowed  the  “fle.\ibility" 
to  fix  prices  as  it  sees  fit?  In  short,  should 
the  USPS  be  regulated  lightly  or  tightly? 

While  the  commission 
gathers  information  on  GOVCFI 

these  big  questions  and  pre-  ,  .  , 

pares  a  report  to  the  presi-  SnOlllCl 

dent,  due  July  31,  the  USPS  rol0  in 
has  demonstrated  why  it’s  , 

not  ready  to  handle  the  AVTIHICI 

deregulated  responsibilitv’  it  l()S0rs  ] 

seeks,  especially  on  pricing. 

Its  latest  scheme  reveals  enterp 

how  far  the  Postal  Service’s 
owTi  philosophy  has  wandered  from  the 
mandate  it  was  given  under  the  Postal 
Reorganization  Act  to  provide  universal 
mail  deliveiy  at  reasonable  and  nondis- 
criminatorv'  rates.  For  the  first  time  ever, 
the  USPS  proposes  to  offer  a  discount  to  a 
single  customer.  It  wants  to  lop  off  as  much 
as  six  cents  for  every  piece  of  first-class  junk 
mail  sent  by  Capital  One  Financial  Corp., 
the  big  credit-card  company.  Capital  One 
already  pay's  a  discounted  rate  of  about  29 
cents  a  piece,  eight  cents  less  than  a  third- 
grade  student  has  to  pay  to  mail  his  pen-pal 
letter  to  one  of  the  troops  fighting  in  Iraq. 

While  the  Capital  One  deal  is  unique  for 
the  audacity  with  which  it  proposes  to 
sw'eep  away  rules  against  discriminatory 


Government 
should  have  no 
role  in  picking 
Avinners  and 
losers  in  private 
enterprise. 


pricing,  it’s  also  very  much  in  keeping  with 
the  increasingly  entrenched  USPS  tradition 
of  favoring  direct  mailers  and  other 
high-volume  users  over  newspapers,  small 
mailers,  and  letter  writers.  It’s  become  a 
familiar  game:  The  USPS  proposes  stiff 
increases  for  the  in-county  and  second- 
class  rates  paid  by  community  papers  and 
metro  total-market-coverage  (TMC) 
products,  while  carving  out  big  discounts 
for  direct  mailers  and  marketing  programs 
to  steal  newspaper  advertising  inserts  such 
as  the  aborted  “Auto  Day"  mailer. 

The  Postal  Rate  Com- 
mission  —  which,  thank 
goodness,  still  regulates 
3,V’C  no  USPS  pricing  —  should 
ickini^  reject  the  Capital  One  dis- 
”  count  for  reasons  large  and 
ii  n  cl  small.  For  one  thing,  as 

nri  va  tp  PRC’s  chief  consumer 

advocate,  Shelley  Dreifiiss, 
SC.  notes,  the  deal  lowers  the 

price  on  millions  of  pieces 
of  mail  Capital  One  may  well  have  sent 
even  without  a  discount.  These  deals 
usually  leave  money  laving  on  the  table. 

More  broadly,  USPS  sweetheart  deals 
distort  the  market  by  their  very  size.  .As 
smaller  mailers  are  discouraged  by 
discriminatory  rates,  the  USPS  risks  a 
net  revenue  loss.  Above  even  these 
considerations,  howev  er,  is  the  funda¬ 
mental  principle  that  a  government 
entity  should  have  no  role  in  picking 
winners  and  losers  in  private  enterprise. 

Capital  One’s  motto  is  “What’s  in  your 
wallet?”  Unless  the  PRC  .stepis  in  to  stop 
the  proposed  scheme,  the  answer  for 
newspapers  —  and  consumers  —  will  be: 
“The  hand  of  the  U.S.  Postal  Service.” 
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Pulitzer  2003 


You  NEEDED  DOUBLE  VISION  TO  ANALYZE  THIS  YEAR’S  PULITZER  PRIZES. 

•  A  pair  of  newspapers,  the  Los  Angeles  Times  and  The  Washington 
Post,  each  won  in  three  categories  (making  the  Los  Angeles  Times- 
Washington  Post  News  Service  a  very  happy  place). 

•  The  Tribune  Co.  had  two  other  winners  besides  the  L.A.  Times: 
its  Chicago  Tribune  flagship  and  The  Sun  of  Baltimore. 

•  The  New  York  Times  Co.  scored  a  couple  of  prizes,  including  the  prestigious 

public-service  award  won  by  The  Boston  Globe  —  for 
V  IZi  W  rv  coverage  of  sexual  abuse  by  Catholic  priests  —  and 

the  investigative-reporting  honor  won  by  The  New  York  Times  Clifford  J.  Levy.  But 
that  was  a  big  dip  from  last  year,  when  the  Times  took  an  amazing  seven  of  14  prizes. 

•  The  Washin^on  Posfs  wife-and-husband  duo  of  Mary  Jordan  and  Kevin 
Sullivan  was  cited  for  international  reporting. 

•  Stephen  Hunter  of  the  Post  became  only  the  second  film  writer  —  and  the  first 


BY  DAVE  ASTOR 


S(Miq  miPlE  M 

For  the  ‘Los  Angeles  Times’  and  ‘The  Wash  i  ngton  Post,’ 
one  Pulitzer  is  a  prize  —  but  three  is  thrice  as  nice 


The  Newsroom  Seen,  April  7:  1  Editor  Martin 
Baron  (right)  leads  the  applause  for  The  Boston 
Globe's  win  in  the  most  prominent  of  categories: 
public  service.  2  Los  Angeles  Times  Editor  John 
Carroll  hugs  Sonia  Nazario.  3  Chicago  Tribune 
Editor  Ann  Marie  Lipinski  (left)  toasts  Cornelia 
Grumman.  AThe  Washington  Post's  Mary 
Jordan  and  Kevin  Sullivan  celebrate  with  their 
children  and  colleagues.  5  Staff  of  the  Rocky 
Mountain  News  in  Denver  enjoy  their  photo 
finish.  6  Vice  President  of  News  and  Editor 
Bill  Ketter  is  the  center  of  attention  at  The 
Eagle-Tribune  in  Lawrence,  Mass. 
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Pulitzer  2003 


Lisa  Poole,  a 
photographer 
for  The  Eagle- 
Tribune, 
captured  this 
image  of  a 
rescue  worker 
pulling  a 
child  out  of 
the  Merri¬ 
mack  River 
in  Lawrence 
on  Dec.  14. 
The  photo  is 
part  of  the 
newspaper’s 
Pulitzer  Prize¬ 
winning 
package. 


since  Roger  Ebert  in  1975  —  to  win  the 
criticism  category. 

•  Editorial  cartoonist  David  Horsey 
of  the  Seattle  Post-Intelligencer  won  his 
second  Pulitzer  in  five  years. 

•  The  Eagle-Tribune  in  Lawrence, 

Mass.,  was  honored  for  breaking-news 
reporting.  It  was  the  51,940-circulation 
daily’s  second  Pulitzer  —  unusual  for  a 
midsize  paper. 

Indeed,  large  dailies  dominate  these 
awards.  took  a  look  at  the  70 

journalism  winners  over  the  last  five 
years,  and  found  The  New  York  Times  won 
12  Pulitzers;  The  Washington  Post,  nine; 
the  L.A.  Times  and  The  Wall  Street  Journal, 
eight  apiece;  and  the  Chicago  Tribune,  four. 

Beneficiaries  of  a  bit  of  shuffling  by  the 
Pulitzer  board,  the  L.A.  Times  Alan 
Miller  and  Kevin  Sack  won  the  national¬ 
reporting  category  after  their  entry  was 
moved  into  it  from  the  investigative- 
reporting  category.  Pulitzer  Prize 
Administrator  Sig  Gissler  tells  EE3P  this 
was  done  partly  because  The  New  York 
Timesman  Levy  ’s  entry  was  “very’  strong.” 

Was  there  a  conscious  effort  to  deny 
the  Times  more  than  its  one  win  this  year 
because  of  the  paper’s  bonanza  last  year? 

“I  never  heard  that  discussed  at  the  Jury  or 
board  level,”  Gissler  says.  “The  focus  was 
on  the  material  at  hand.”  11 


Brllvking  News  Reporting:  The  Eagle-Tribune 


business  over  40  years,”  says  Editor  Bill 
Ketter,  who  informed  his  staff  that  the 
newspaper  would  be  donating  its  $7,500 
in  Pulitzer  Prize  money  to  the  victims’ 
families.  “I’ve  seen  my  share  of  tragedy, 
but  this  one  had  a  special  feel  to  it.  It  was  a 
story  of  heroism,  of  horror,  of  grief,  of  a 
community  reaching  out  in  sv'mpathy.” 

From  the  time  reporters  and  photog¬ 
raphers  monitoring  the  local  police  scanner 
first  got  wind  of  the  developing  tragedy 
through  the  weeks  of  community  mourning 
that  follow  ed,  much  of  the  paper’s  resources 
were  devoted  to  the  stoiy’.  Photographers 
snapped  shots  of  water-drenched  fire¬ 
fighters  in  diving  gear,  emerging  from 
under  the  ice  and  cradling  the  victims  to 
their  chests,  and  reporters  interview  ed 
rescue  workers,  the  boys  who  survived, 
family  members,  community  leaders. 

These  articles  were  simple,  nonsensa- 
tional.  They  w'eren’t  exercises  in  flam¬ 
boyance.  Rather,  the  content  was  allow  ed 
to  speak  for  itself.  And  yet,  underneath  the 
veneer  of  simplicity,  this  w  as  coverage  of  a 
series  of  events  that  demanded  —  and  was 
given  —  journalistic  nuance. 

“You  realize  the  effect  your  w'ork  can 
have,  especially  when  there’s  a  lot  of  bad 
information  out  there,”  Managing  Editor 
Alan  White  says.  “There  are  rumors, 
incorrect  reports.  You  need  to  do  the  hard 
reporting  to  get  facts  and  do  the  story 
accurately.”  —  Sasha  Abramsky 


T  WAS  THE  MOST  DIFFICULT  STORY 

I  the  staff  has  had  to  tackle.  You 

.M.  could  see  it  in  their  faces.  The  day 
of  the  funeral,  w'e  had  six  reporters  right  in 
the  field.  When  they  came  back,  they  w  ere 
just  ashen.”  Gretchen  Putnam,  features 
editor  of  The  Eagle-Tribune,  w'as  reflecting 
the  day  after  her  newspaper  beat  out  larger 
competitors  to  win  the  Pulitzer  Prize  for 
breaking-news  reporting  for  its  coverage 
of  a  local  tragedy  and  its  aftermath. 

Last  year,  the  breaking-news  categorv' 
w  as  dominated  by  the  vast  ness  of  the  events 
associated  with  Sept.  11, 2001.  This  year, 
the  Pulitzer  judges  tacked  back,  recognizing 
a  hometown  paper  for  coverage  of  a 
devastating,  but  entirely  local,  event. 

The  Eagle-Tribune  is  a  small  paper  in 
the  little  town  of  Lawrence,  Mass.  Its  staff 
numbers  about  80.  Sometimes,  though, 
smaller  may  be  better.  Sometimes,  hav'ing 
an  ear  to  the  ground  may  be  as  important 
as  having  at  one’s  disposal  all  the  resources 
of  a  major  metro. 

On  Dec.  14,  a  Saturday,  four  young  boys 
—  all  of  them  the  sons  of  migrant  families, 
three  Dominican,  one  Haitian  —  drowned 
after  a  group  of  seven  fell  through  the  ice  on 
the  Merrimack  River.  Larger  new’s  organi¬ 
zations  erroneously  reported  that  all  the 
boys  had  been  horsing  around  on  the  thin 
ice.  The  Eagle-Tribune  was  the  first  to  tell 
readers  that,  in  fact,  only  one  boy  had  been 
playing  —  the  others  had  fallen  in  after 
forming  a  human  daisy  chain  in  an  effort 
to  rescue  their  fnend.  “I’ve  been  in  the 


Pl’buc  Service:  The  Boston  Globe 

Brf:aking  News  Reporting:  Staff, 

The  Eagle-Tribune,  Lawrence,  Mass. 

Investigative  Retorting:  Clifford  J.  Levy, 
The  New  York  Times 

Expijvnatory  Reporting:  Staff.  The  Wall 
Street  Journal 

Beat  Reporting:  Diane  K.  Sugg,  The  Sun, 
Baltimore 

National  Reporting:  Alan  Miller  and 
Kevin  Sack,  Los  Angeles  Times 

iNTERN.vnoNAL  REPORTING:  Kevio  Sullivan 
and  Mary  Jordan,  The  Washington  Post 

Feature  Writing:  Sonia  Nazario,  Los 
Angeles  Times 

Commentary:  Colbert  I.  King,  The 
Washington  Post 

Criticism:  Stephen  Hunter,  The 
Washington  Post 

Editorial  Writing:  Cornelia  Grumman, 
Chicago  Tribune 

Editorial  Cartooning:  David  Horsey, 
Seattle  Post-Intelligencer 

Breaking  News  Photography:  Staff, 
Rocky  Mountain  News,  Denver 

Feature  Photography:  Don  Bartletti, 

Los  Angeles  Times 


‘Pulitzer  2003”  continues  on  page  20 
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Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 

John  (  rihb  •  Jim  Hicks 

Tom  karavakis  •  Gary  Greene  €  1^1  1^  1^ 

rrr - &  ASSOCIATES 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  F.AX  406-586-6774 

EpiTOR(S?PLBLISHER;  The  commimkation  link 
of  the  newspaper  industry  every  week  since  I88-t. 


CURRENTLY  AVAILABLE  FROM  INLAND 

iLi/\DTLi  TcvAc  tiicci/iv  fif\r\A  ^  ufiit  HARRIS  1G60  With  doubl6  2.1 

NORTH  TEXAS  WEEKLY,  good  demo-  ,  , .  c  taco*  j  j 

t.  4.1.  a  e““5Ani/  TO  der,  five  MEG s  -  once  reduced, 

graphics,  gross  with  printing  near  S300K.  /.t V  r-ncc  ncTon  ncrccr  oo 

bargain  at  S175K.  Also  others.  Bill  Berger.  *  '  ^2 

Associated  Texas  Newspapers  (512)  . 

476-3950.  1801  Exposition,  Austin,  TX  URBANITE 

7R7n4  units. 

•  7-unit  GOSS  SC  press,  clean  and  in 

-  good  condition. 

PUBLICATIONS  FOR  SALE  •  8-unit  GOSS  COMMUNITY  -  with 

60HP  drive. 

FLORIDA,  MONTHLY  BUSINESS  •  8-unit  WEB  LEADER  with  2  stacked 

publication,  immediate  cash  flow,  home  posrbon  units, 

based,  owner  retiring.  Call  (850)  432-0808  ‘HARRIS  VI 5A  &  VI 5C,  NEWS  KING. 
Gibson  and  Associates.  Inc.  (R)  and  WEB  LEADER  equipment. 

_  Inland  Newspaper  Machinery  Corp. 

NEWSPAPER  APPIL\ISERS  P-0-  Box  15999,  Lenexa,  KS  66285 

-  (913)  492-9050  •  Fax  (913)  492-6217 

-  www.inlandnews.com 

r  80  years 

J  PRESSES 

>ed  since  1923  •  Goss  3:2  Folders  23  9/10",  22  3/4", 

,  *  ,  22".  21  1/2",  21" 
ink,  stock,  assets.  *  or  Rebuild  Goss  R.T.P.  42"  -*■  45" 

•  Goss  Y  columns  all  sizes 

’  U  T  T>  T>  •  Goss  Metro  Units 

.  X\.  J.  •  Goss  Metro  Half  desks 

ASSOCIATES  •  Goss  Cosmo  Units 

■tion  Brokerage  ft  Appreleal  e  Metro  1 3  Sized  colored  deck 

Northeast  Industries.  Inc. 

)21  •  F.AX  406-586-6774  Te|;  (gOQ)  821-6257 

Fax;  (323)  256-7607 

inication  link  presses  &  auxiliaries 

www.graphicmachinesales.com 

K  loo-t.  5484511  or  fax  (815)  648-2856 
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-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


MAKE  AD  REVENUES  S.O.A.R.  in  2003! 
S.O.A.R.  is  the  new  program  for  maximizing 
people  potential  &  results 
www.TheSOARworkshop.com  24  hr  Msg.: 
l-(800)  318-9787  Ext.  2403 


CIRCULATION  AUDIT 


THERE  IS  AN  ALTERNATIVE! 

Circulation  Verification  Council  (CVC)  is  the 
largest  auditor  of  community  papers  nation¬ 
wide.  Call  for  an  information  kit  and 
noobligation  quote.  (800)  262-6392 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
"PRE-PAID  Experts** 

Horace  Southward/Eric  Southward 
(800)  950-8475»www.metro-news.com 


CIRCULATION  SERVICES 


NEWSPAPER 

TELESALES 

LEVIS 

(800)  884-9511 

Email:  DickLevis@Telespherel.com 
or 

www.Telespherel  .com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

wv/w.westparkdirect.com 


COIMPUTER  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


CIRCULATION  SERVICES,  INC. 

100%  FTC  telemarketing  rule  compliant  and 
the  leader  in  prepaid  and  auto-pay  subscrip¬ 
tion  sales  since  1990.  We  do  it  all  -  direct 
mail,  interactive  digital  messaging,  customer 
service  overflow  and  much,  much  more. 
Contact  Andy  Orr  at  (888)  343-0470  ext. 
109  to  find  out  how  our  team  of  over  400 
professionals  can  work  for  you. 

www.circulationservices.com 


HEADLINE  PROMOTIONS,  INC. 

Cold-Calling  Specialists. 

Programs  Include: 

•  Starts  •  Stop-Saver  •  Verification 

(800)  26a9823 
Dennis  McQuillan 


Consultants 
to  Amorks's 
premier  newspapers 
newspaper  companies 
and  associated  industries 


M8.408.389S  www.denardoconsutting.com 


PRESSROOM  SERVICES 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73&5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 
www.pressroomcleaners.com 


CONSULTANTS  _ CONSULTANTS 


Build  A  Better  Newsroom 


Garcia  Media  offers  unique,  effective,  and  affordable  staff  and 
management  training  programs  for  publications  of  all  sizes.  To  find 
out  how  our  slate  of  offerings  can  help  sharpen  your  focus,  motivate 
your  staff,  improve  communications  and  teamwork,  and  best  of  all, 

connect  with  readers  and  advertisers,  call  Robyn  Spoto  at  1-800- 
265-0903,  or  email:  info@garcia-media.com. 


^urcia.media  www.garcia-media.com 


-HELP  WANTED- 


ACADEMIC 


FACULTY  MEMBER 
Washington  Reporting 

The  Medill  School  of  Journalism  at  North¬ 
western  University  seeks  an  exceptional, 
multi-dimensional  faculty  member  for  its 
Washington  program,  Medill  News  Service, 
which  serves  about  20  daily  newspapers. 
Additionally,  it  would  be  desirable  for  this 
professor  to  have  experience  of  knowledge 
in  one  or  more  of  the  following  subject 
areas:  computer-assisted  reporting,  visual 
journalism,  cross-media  reporting,  or  repor¬ 
ting  on  diverse  cultures  domestically  and 
globally. 

Advanced  degree  and  prior  teaching  experi¬ 
ence  or  significant  professional  experience 
desired.  Applicants  should  have  strong  in¬ 
terest  in  engaging  with  students.  Capacity 
for  continued  professional  or  research  ac¬ 
complishment  is  required.  Full  time.  Tenure 
track  possible.  Rank  and  salary  commensu¬ 
rate  with  experience. 

To  ensure  full  consideration,  applications 
must  be  received  by  May  5,  2003.  Send  let¬ 
ter,  including  a  short  statement  of  teaching 
philosophy,  c.v.  or  resume  to  Ellen  Shearer, 
Assistant  Dean  and  Director  Washington 
Program,  1325  G  Street,  NW  #730,  Wash¬ 
ington,  DC  20005-3195. 

Anticipated  start  date  is  Fall  2003. 


ACCOUNTING 


CONTROLLER 

The  Concord  Monitor,  a  7-day,  22,000  cir¬ 
culation,  privately  owned  newspaper 
located  in  NH's  beautiful  state  capital,  is 
seeking  a  Controller  to  run  its  business  office. 
An  Accounting  or  Finance  degree  or 
equivalent  experience  required.  CPA  or  ex¬ 
perience  in  a  Controller  role  preferred. 
Email  your  resume  with  salary  requirements 
to  hr@cmonitor.com,  or  forward  by  mail: 
Concord  Monitor,  Human  Resources,  P.Q. 
Box  1177,  Concord,  NH  03302.  EOE 


ADMINISTRATIVE 


GENERAL  MANAGER 

General  Manager  needed  for  daily  newspaper 
(under  10,000  circ)  located  in  Beatrice, 
Nebraska.  Seeking  highly  motivated  individual 
to  grow  operation. 

Excellent  opportunity  for  advertising  profes¬ 
sional.  Ideal  candidates  will  possess  a 
strong  newspaper  background,  motivational 
and  interpersonal  skills  and  be  able  to  lead 
a  management  team  toward  a  common 
goal.  Sales  background  a  must  and 
shopper  history  a  plus.  A  strong  communi¬ 
ty-customer  focus  is  essential. 

Competitive  salary,  annual  bonus  and  excel¬ 
lent  benefits  package  provided  to  the  right 
candidate.  Applications  will  be  accepted 
online  at:  www.journalstar.com 
or  mail  a  resume  to  Lincoln  Journal  Star 
Attn:  Human  Resources,  General  Manager, 
926  P  Street,  Lincoln,  NE  68508. 


ADMINISTRATIVE 


PUBLISHER 

We  are  seeking  a  Publisher  with  strong  ad¬ 
vertising  skills  to  publish  a  daily  and  three 
weekly  newspapers  with  full  production  fa¬ 
cilities  in  central  Illinois.  A  privately  held 
company,  we  offer  excellent  opportunities 
for  advancement  as  well  as  an  excellent 
benefits  package. 

The  successful  candidate  will  have  a  proven 
track  record  in  leadership  and  attaining  ob¬ 
jectives.  Send  resume,  including  salary  his¬ 
tory  to:  Joan  R.  Williams,  Community  Media 
Group,  P.Q.  Box  10,  West  Frankfort,  IL 
62896  or  E-mail  to: 

rickiw@neondsl.com 


PUBLISHERS  and  GENERAL  MANAGERS 
Small,  private  newspaper  company  in  need 
of  Publishers  and  General  Managers  as  a 
result  of  growth.  If  you  are  looking  for  a 
change  where  you  can  make  a  difference  or 
you  are  the  second  in  command  and  want 
to  run  your  own  operation,  we  need  you. 
Our  company  provides  a  decentralized,  au¬ 
tonomous  atmosphere  that  enables  hard 
workers  to  succeed.  We  offer  competitive 
salary  and  incentives  plus  benefits  that  in¬ 
clude  health  insurance,  life  insurance  and 
401  (k).  Please  provide  a  resume  along 
with  salary  history  and  requirements  to: 

Box  3312,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


REGIONAL 

CLASSIFIED  ADVERTISING  DIRECTOR 
Morning  Star  Publishing  Company,  a  diverse 
regional  publishing  company  in  Michigan’s 
lower  peninsula  with  daily,  weekly,  shopper, 
and  speciality  publications  reaching  over 
650,000  households  each  week  is  seeking 
an  experienced  individual  to  lead  our  Real 
Estate,  recruitment,  automotive,  and  mer¬ 
chandise  segments.  The  CAD  will  be  re¬ 
sponsible  for  a  centralized  call  center  and 
all  private  party  operations  along  with  multi¬ 
ple  offices.  The  position  will  be  based  in  our 
Mt.  Pleasant  corporate  office. 

The  qualified  candidate  must  have  a  minimum 
of  5  years  of  classified  management 
experience  (most  of  which  should  be  with 
free  distribution  papers).  We  need  someone 
with  a  strong  sales  background  and  a  broad 
understanding  of  Classified  front-end  and 
telephone  systems. 

This  is  a  senior  level  position  and  will  report 
to  the  Senior  VP  of  Sales  and  Marketing. 
Competitive  compensation  and  benefits 
package  available.  Please  send  resume,  in¬ 
cluding  cover  letter,  salary  history,  and  ref¬ 
erences  to: 

Director  of  Human  Resources 
Morning  Star  Publishing  Company 
P.O.  Box  447 

Mt.  Pleasant,  Ml  48804-0447 


(s^  \Astt  our  website 
www.eclitorandpublisher.com 
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ADVERTISING 


ADVERTISING  DIRECTOR 

The  Commercial-News,  a  16,000/18,000 
circulation  daily  in  Danville,  IL  seeks  an  en¬ 
ergetic  people-person  to  motivate  an  adver¬ 
tising  staff  that  wants  to  succeed  in 
growing  revenue  in  an  environment  that  en¬ 
courages  innovation. 

Must  be  willing  and  able  to  identify  trends, 
target  opportunities  and  communicate  regu¬ 
larly  and  positively  with  staff,  peers  and 
publisher.  Hands-on  community  involvement 
encouraged.  Sales  management  background 
and  a  passion  for  the  newspaper 
business  is  vital. 

Send  resume  to:  Carol  Nichols,  publisher, 
Commercial-News,  17  W.  North  Street,  Dan¬ 
ville,  IL  61832  or  by  E-mail  to: 

cnichols@dancomnews.com 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers.  Inc.  web  site  at: 
www.ogdennews.com/opportunities 

ADVERTISING  DIRECTOR 
The  Truth,  a  family-owned  newspaper  with 
circulation  of  31,000  daily  and  33,000  Sun¬ 
day  and  growing  in  Elkhart  County,  Indiana, 
is  seeking  an  Advertising  Director.  Our  can¬ 
didate  will  be  able  to  lead,  train  and 
develop  ad  staff  and  grow  revenue  in  our 
market,  where  research  shows  a  great  po¬ 
tential  for  significant  and  rapid  growth  in  all 
categories.  Candidate  must  have  sales 
management  experience  including  previous 
track  record  of  increased  revenue  growth, 
ability  to  tram  in  modern  sales  techniques, 
plan  budgets  and  have  experience  with  major 
accounts.  You  will  join  an  energetic 
sales-oriented  executive  team  working  in  a 
fast-paced  environment. 

Please  send  cover  letter  and  resume  to: 
Nancy  Boehm,  Director  of  Human 
Resources,  The  Truth,  421  S.  Second 
Street,  Elkhart,  IN  46516. 

Truth  Publishing  Co.,  Inc.  is  an 
Equal  Opportunity  Employer 


ART/GRAPHICS 


COMPOSING  MANAGER  to  design  ads,  su¬ 
pervise  4  graphic  designers,  function  as 
systems  manager.  Excellent  opportunity. 
Submit  resume  to:  Publisher,  The  Courier, 
P.O.  Box  887,  Russellville,  AR  72811. 

Fax  (479)  968-2832 
E-mail:  menderle@couriernews.com 
EOE 


Obstacles  don't  have  to  stop  you. 

If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

•  Michael  Jordan 


//je  iieu's/HifK'r  i utilisin' 's 

- MEETING  f>Uuv.' - 

9 7-^9 


-HELP  WANTED- 


CIRCULATION  _ .4DVERTISING _  _ ADVERTISING 


CIRCULATION  DIRECTOR 
The  Daily  Record  is  looking  for  a  circulation 
director  to  manage  all  aspects  of  our  circu¬ 
lation  department.  We  are  a  23,000  7  day 
AM  family  owned  newspaper  in  north  central 
Ohio.  This  person  must  be  knowledgeable 
in  all  aspect  of  circulation,  possess  excellent 
management  skills,  be  exceptionally 

strong  in  sales  and  marketing,  TMC  and 
non  subscriber  publications. 

We  seek  a  person  with  the  ability  to  move 
this  department  forward  in  a  professional 
manner.  We  offer  a  competitive  salary,  ben¬ 
efits.  including  health  and  retirement  and  a 
good  work  environment. 

Please  send  resume  and  salary  requirements 
to  William  C.  McKinney,  General  Manager,  The 
Wooster  Daily  Record.  212  East 
Liberty  Street,  Wooster,  OH  44691  or 
E-mail  this  information  to: 

wcm@dixcom.com 

HOME  DELIVERY  MANAGER 
Opportunity  knocks  for  a  dynamic  individual 
to  oversee  the  operations  side  of  a  30, 
000-f  Scripps  Howard  daily  newspaper  in 
the  Pacific  Northwest.  The  Sun  is  currently 
searching  for  a  top  position  in  the 
30-members  Circulation  department  with 
150-f  contractors. 

An  ideal  candidate  would  be  a  current  circu¬ 
lation  #1  or  #2  at  a  smaller  paper  or  a  star 
district  manager  with  a  proven  track 
record.  If  you  have  an  absolute  commitment 
to  customer  service,  the  ability  to 
work  in  a  team  atmosphere  and  personnel 
management  skills,  we  want  to  talk  to  you. 
The  Sun  offers  a  complete  benefit  package 
including  401(k),  Employee  Stock  Purchase 
and  Adoption  Assistance. 

For  consideration,  please  E-mail  your  resume 
and  cover  letter  to: 

sunhr@thesunlink.com  or  mall  to  The  Sun, 
Attn:  Human  Resources,  545  Fifth  Street, 
Bremerton,  WA  98337. 

The  Sun  is  an  Equal  Opportunity  and 
Drug-Free  Employer. 

CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,000  Sunday  located  in  central  New 
York,  is  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
is  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America’s  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 
Observer-Dispatch,  Attn:  Human  Resources 
221  Oriskany  Raza,  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 


NEWS  makes  the  dijjerence. 


“Remember  alway  s  that  you  have 
not  only  the  right  to  be  an  indi¬ 
vidual,  y  ou  have  an  obligation  to 
be  one.” 

-  Elcimor  Roosevelt 


'I 


An  employee-owned  company 


Vice  President 
Advertising 


The  Milwaukee  Journal  Sentinel,  Wisconsin’s  largest  daily 
newspaper,  has  an  immediate  opening  for  Vice  President- 
Advertising.  Responsibilities  include  prioritizing  and  directing  the 
sales  activities  of  the  Advertising  Department  and  annual  budget 
planning  to  achieve  sales  goals  and  maintain  the  highest  level  of 
customer  service.This  innovative  leader  must  motivate  staff  and 
develop  programs  to  strategically  grow  revenue  and  market  share. 

Candidates  should  have  10  years  experience  in  all  phases  of 
newspaper  advertising  sales  and  supervision,  as  well  as  a  Bachelors 
degree  or  equivalent.  Strong  organizational  and  management 
skills  are  a  must.  Position  reports  to  the  Senior  Vice  President 
of  Sales  and  Marketing.  This  is  an  exciting  opportunity  with  an 
established  industry  leader,  featuring  a  new,  state-of-the-art 
production  facility  in  a  rapidly  developing  city. 

On  the  shore  of  beautiful  Lake  Michigan,  Milwaukee  features: 

•  Prominent  professional  and  college  sfwrts  teams 

•  World  class  arts  scene,  including  the  ISO-million  Milwaukee 
Art  Museum  addition,  designed  by  Santiago  Calatrava 

•  Home  to  leading,  nationally  recognized  companies  and  host 
city  of  the  Harley- Davidson*  100th  Anniversary  Celebration 

•  DMA  (population):  22  million/  MSA  (population):  1.5  million* 

Qualified  candidates  should  forward  resume  and 
salary  requirements  to  jspangler@joumaisentinel.com 

•  Source:  Sales  and  Marketing  Management,  2002  Survey  of  Buymg  Pbwer 


An  equal  opportunity  employer 


jouw^sentineL 


CLASSIFIED 
A  DVERTISERS 


If  you  (jon’t 
see  a  category 
that  fits  your  nee(js, 
please  call  us  at  888.825.91 49. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com 
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CIRCULATION 


REGIONAL  CIRCULATION  MANAGER 
The  Omaha  World  Herald  is  seeking  an  ex¬ 
perienced  Circulation  Manager  to  join  our 
team.  This  position  is  responsible  for  all 
sales,  customer  service  and  operational 
functions  in  a  metro  distribution  center  with 
over  40,000  papers. 

Interested  individuals  must  be  able  to  work 
independently,  have  previous  circulation  ex¬ 
perience  and  have  the  ability  to  motivate  a 
staff  to  grow  circulation  while  providing  ex¬ 
cellent  customer  service.  A  college  degree 
IS  preferred,  valid  driver’s  license  and  proof 
of  insurance  is  required. 

This  is  a  salaried  position  with  an  excellent 
benefits  package.  If  you  are  ready  to  join  a 
team  that  will  offer  challenges  and  the  op¬ 
portunity  for  career  growth,  look  no  further. 
To  apply,  please  send  resume  to  the 
Omaha  World-Herald,  Attn:  Recruiter,  Per¬ 
sonnel,  World-Herald  Square,  Omaha,  NE 
68102; 

FAX:  (402)  444-1211 
E-mail  to:  dbuscher@owh.com 

STATE  ZONE  MANAGER 
A  150,000  daily  and  250,000  Sunday  Gan¬ 
nett  newspaper  located  in  the  Midwest  is 
searching  for  an  ambitious  and  effective 
zone  manager.  Candidates  with  2-3  years 
circulation  experience,  or  equivalent  man¬ 
agement  skills  are  Invited  to  apply.  A  strong 
work  ethic  and  desire  to  succeed  are  the 
qualities  most  desired.  We  offer  excellent 
compensation  along  with  commission  and 
benefit  package,  including  medical,  dental, 
life  insurance,  retirement,  401(k)  and  great 
grovirth  opportunities;  all  in  a  very 
affordable  location.  Employment  is  contin¬ 
gent  on  passing  a  pre-employment,  post  offer 
drug  test.  Fax  resume  with  salary 
history  to  Tony  Ippolito  at  (515)  286-2547 
or  E-mail  to  tippolito@dmreg.com. 


EDITORIAl, 


CITY  EDITOR 

If  you  crave  “holy  cow!”  stories,  desire  to 
help  talented  reporters  write  with  clarity 
and  aspire  to  be  in  an  atmosphere  that  en¬ 
courages  quality,  come  oversee  local  news 
for  a  family  owned  daily  with  the  courage  to 
tell  the  truth.  The  Skagit  Valley  Herald  is  a 
20,000-circulation  daily  an  hour  north  of  Se¬ 
attle  with  big  dreams  and  a  staff  to  match; 
one  of  our  staffers  just  got  hired  by  the  Los 
Angeles  Times.  Learn  more  at: 

www.skagitvalleyherald.com 

COPY  EDITOR  needed  to  fill  an  opening  on 
the  13-member  desk  at  the  Watertown  Daily 
Times,  a  32,000-circulation,  morning  daily 
in  Northern  New  York.  We  feature  a  large 
local  news  section  to  cover  three  counties 
and  separate  wire,  features  and  sports  sec¬ 
tions.  A  Bachelor’s  degree  is  required  and 
experience  is  preferred.  Send  cover  letter, 
resume  and  work  samples  to:  Bert  Gault, 
executive  editor,  Watertown  Daily  Times, 
260  Washington  Street,  Watertown,  NY 
13601,  or  by  E-mail  to  bgault@wdt.net. 

MANAGING  EDITOR  sought  for  monthly 
earth  science  newsmagazine  published  by 
non-profit.  Oversee  day-to-day  editorial  and 
production  process.  For  a  complete  job  de¬ 
scription,  see  www.geotimes.org. 

Application  review  begins  April  21 


EDITORIAL 


COPY  EDITOR/PAGINATOR 
We  are  a  26,000-circulation  daily  west  of 
Cleveland  looking  for  an  energetic  copy  edi- 
tor/paginator  with  solid  news  judgment  and 
a  command  of  language.  We  want  a  team 
player  who  takes  pride  in  smart  editing  and 
creative  heads.  Send  resume,  references 
and  work  samples  to: 

Managing  Editor,  The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 


EDITOR  for  sailing  magazine  needed. 
Apply  to  Georgia  Baker,  fax  only. 
Primedia  Special  Interest  Publications,  Inc., 
98  North  Washington  Street, 
Boston,  MA  02114. 

Interview  and  job  location:  Boston,  MA 
FAX:  (212)  7264303. 


EDITORIAL 


COPY  EDITORS:  Scripps  Howard  newspapers 
in  Southwest  Florida  have  immediate, 
full-time  openings  for  copy  editors  with  at 
least  three  years  professional  experience 
and  degrees  in  journalism  or  related  field. 
Computer,  design  and  copy  editing  skills 
are  essential.  Duties  include  pagination  of 
newspaper  pages  using  the  Harris  system 
on  PC  and  QuarkXPress  on  Mac.  To  apply 
for  sports  copy  editor  position  at  Naples 
Daily  News,  E-mail  resume  and  three  refer¬ 
ences  to  News  Editor  Tim  Aten, 
TLATEN@naplesnews.com.  To  apply  for 
page  editor  position  at  Marco  Island  Eagle 
weekly  newspaper,  send  design  samples  to 
Patricia  DiLalla,  Editor,  P.O.  Box  579, 
Marco  Island,  FL  34146.  For  more  informa¬ 
tion  or  to  apply,  call  (239)  213-5304  or 
E-mail  padilalla^aplesnews.com. 


EDITORIAL 


DESIGN  EDITOR 

The  Watertown  Daily  Times  is  seeking  an 
experienced  designer  and  manager  to  fill 
the  new  position  of  design  editor.  The 
editor,  among  other  tasks,  will  supervise  a 
staff  of  10  paginators,  oversee  design  and 
production  of  feature  sections,  advise  editors 
on  news  section  design  and  maintain  libraries 
of  local  photos,  maps,  charts  and 
graphics.  Applicants  must  have  experience 
in  print  publishing  design.  Supervisory  expe¬ 
rience  is  desired.  Send  cover  letter, 
resume  and  work  samples  to  Bert  Gault,  ex¬ 
ecutive  editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY  13601 
or  E-mail  bgault@wdt.net.  No  phone  calls. 

EDITOR 

Have  you  always  wanted  to  edit  your  own 
paper  in  a  small  town?  Here’s  your  chance. 
Small  New  York  state  community  weekly, 
owned  by  a  small,  independent  newspaper 
group,  looking  for  an  editor.  Very 
committed  to  high  quality  local  journalism. 
Send  resume  and  clips  to: 

Box  3311,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

EDITOR  WITH  INVESTIGATIVE  EDGE 
Have  you  led  your  paper’s  most  complex 
and  in-depth  reporting?  Do  you  have  a  track 
record  of  Inspiring  and  editing  investigative 
proiects?  Can  you  make  accomplished,  ex¬ 
perienced  reporters  even  better? 

The  Virginian-Pilot,  a  230,000-circulation  pa¬ 
per  serving  southeastern  Virginia  and  north¬ 
eastern  North  Carolina,  is  looking  for  a  senior 
editor  to  lead  regional  coverage.  This 
editor  will  work  with  some  of  The  Pilot’s 
strongest  reporting  teams,  including  a  mili¬ 
tary  team  that  covers  the  world’s  largest 
Navy  base  and  had  the  first  embedded  jour¬ 
nalist  in  the  Iraq  war;  a  regional  issues  team 
whose  environmental  and  medical  reporting 
created  statewide  change  in  2002;  and  an 
education  team  that  was  first  in  the  state  to 
analyze  a  quarter-million  college  grades. 
This  editor  also  will  lead  a  three-person  in¬ 
vestigative  team  and  help  improve  investi¬ 
gative  skills  throughout  the  staff. 

We’re  looking  for  an  editor  with  a  track  record 
of  successfully  planning  and  editing  ambitious 
enterprise  work.  The  successful  candidate 
will  be  a  skilled  collaborator  and 
coach  with  at  least  10  years  of  daily  news¬ 
paper  reporting  and  editing  experience. 

If  you  fit  the  bill,  send  a  resume  and  letter 
to  Joe  Coccaro,  deputy  managing  editor. 
The  Virginian-Pilot,  150  W.  Brambleton  Ave¬ 
nue,  Norfolk,  VA  23510.  Deadline  is  June  1. 

FACILITIES  VimiTER 

Street  &  Smith’s  SportsBusiness  Journal 
has  an  opening  for  a  writer  to  cover  its  fa¬ 
cilities  beat.  The  reporter  will  be  expected 
to  file  news  on  stadium  and  arena  develop 
ments,  and  extensions  of  such  business, 
for  properties  and  companies  across  the 
country.  Writing  requires  both  breaking 
news  and  analysis  pieces.  The  lob,  based  in 
Charlotte,  requires  some  travel.  At  least 
five  years  of  business  reporting  is 
requested.  Experience  covering  commercial 
real  estate  development,  including  stadiums 
and  arenas,  is  preferred.  Send  resume  and 
salary  requirements  to: 

jobs@sportsbusiness)OurnaLcom 

www.editorandpublisher.coni 


ADMINISTRATIVE  ADMINISTRATIVE 


meoiatT 

MANAGEMENT  JLJ. 
Recruitment  Specialists 


Give  Yourself  the  Media  Management  11  Advantage 

Contact  Terry  Knust 
847.963.9300  or  mm2(?>voyager.net 


CHECK  OUT 
THE  NEW  E&P 
ONLINE  CAREER  CENTER 

•  Help  Wanted 

•  rhe  Wall  Street  Journal’s 
Careerjournal.com,  articles  focusing 
on  career  related  topics  (NEW) 

•  Resume  LTatabase  -  Fully  searchable 
bank  of  over  5,000  resumes  (NEW) 

The  E&P  Online  Career  Center  will  help 
employers  and  job  candidates  find  each  other! 

WWW.  editorandpublisher.  com 
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FUTURE  MANAGING  EDITOR 

The  Dally  Iberian,  an  award-winning  newspa¬ 
per  In  the  heart  of  Cajun  country.  Is  looking 
for  a  city  editor  to  be  No.  2  In  our 
newsroom  with  an  eye  on  being  a  managing 
editor  In  the  future,  here  or  at  another 
paper  In  our  company.  The  successful  appli¬ 
cant  will  exhibit  outstanding  news  judgment, 
planning  abilities,  strong  page  design  skills 
and  a  knack  for  guiding  stories  from  the 
idea  stages  Into  print.  Candidates  should 
also  have  experience  with  column  and  edito¬ 
rial  writing.  Quark  experience  preferred. 
Send  design  and  writing  clips  by  regular 
mail  to  Scott  Turick,  managing  editor.  The 
Daily  Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562  or  E-mall  to: 

iberlanedit@bellsouth.net 

STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  Immediate 
openings  for  staff  writers  at  its  papers  in 
Phoenix,  Houston  and  Ft.  Lauderdale.  If  you 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  If  your  copy  Is  as  much 
a  pleasure  to  read  as  It  Is  well  researched, 
we  want  to  hear  from  you.  Qualified  candi¬ 
dates  will  be  able  to  create  in-depth,  com¬ 
pelling  stories  that  explore  the  issues, 
events  and  personalities  of  their 
community.  New  Times  publishes  maga¬ 
zine-style  weekly  newspapers  covering  local 
news,  politics,  arts  and  music  in  Phoenix. 
Denver,  Miami,  Dallas,  Houston,  San  Fran¬ 
cisco,  Ft.  Lauderdale,  Cleveland,  St.  Louis, 
Kansas  City  and  Oakland.  We  offer  competi¬ 
tive  salaries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and 
clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver.  CO  80217 

MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies.  Is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
Its  papers  in  Cleveland  and  Kansas  City. 
We’re  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 

Denver.  CO  8021 7 


RESEARCHER  REPORTER 
The  Kiplinger  organization,  one  of  America’s 
most  respected  business  and  personal  fi¬ 
nance  publishers,  located  just  two  blocks 
from  the  White  House,  is  seeking  a  bright, 
motivated.  Inquisitive  Individual  for  a  re¬ 
searcher  reporter  position  on  our 
Kiplinger’s  Personal  Finance  magazine  staff. 
Individual  to  fact-check  articles  for  factual 
accuracy. 

Applicants  must  have  a  B.A.  in  Journalism 
or  related  field.  Excellent  fact-checking,  re¬ 
search  and  reporting  skills.  Strong  analytical, 
quantitative  and  communication  skills. 
Must  be  able  to  work  well  as  part  of  a  team 
under  the  pressure  of  deadlines.  Good  com¬ 
puter  skills  are  essential. 

The  Kiplinger  organization  offers  excellent 
benefits,  including  pension,  profit  sharing, 
401(k),  health  and  dental  coverage,  and 
more,  plus  competitive  salaries  and  terrific 
growth  opportunities.  Qualified  applicants 
should  send  cover  letter,  resume  and  tran¬ 
script  to: 

Personnel  Department 
Kiplinger’s  Personal  Finance  Magazine 
1 729  H  Street.  NW,  Washington.  DC  20006 
FAX:  (202)  496-1817 
personnel.departmenl@kipllnger.com 
Equal  Opportunity  Employer 


SPECIAL  REPORTS  EDITOR 
Street  &  Smith’s  SportsBusiness  Journal 
has  an  immediate  opening  for  a  Special  Re¬ 
ports  Editor.  Responsibilities  Include  plan¬ 
ning.  assigning,  editing  and  overseeing  pro¬ 
duction  of  a  topical  weekly  section  ranging 
from  4  to  12  pages.  Ideal  candidate  will 
have  an  ability  to  spot  long-term  trends,  re¬ 
cruit  freelancers  and  meet  deadlines.  At 
least  three-to-five  years  of  business  or 
sports  editing  and  reporting  is  requested. 
The  job  IS  based  in  Charlotte  and  requires 
little  travel.  If  interested,  please  send  a  re¬ 
sume  and  salary  requirements  to: 

jobs@sportsbusinessjournal.com 


IF  ...  you  get  a  kick  out  of  coaching  and  edit¬ 
ing  solid  enterprise  reporting  on  the  arts  in 
your  community. 

IF  ...  you  know  why  Eminem  won  an  Oscar 
for  best  original  movie  soundtrack  song. 
(And  you  can  make  an  argument  for  why  It 
IS  -  or  isn’t  -  a  good  thing.) 

AND  IF  ...  you’re  an  arts  &  entertainment  edi¬ 
tor  who’s  convinced  a  good  arts  section 
needs  both  kinds  of  stories. 

Then  ...  join  us  at  The  State,  South  Carolina’s 
largest  newspaper.  We’re  a  120,000 
daily  in  Columbia,  the  capital  city.  Send 
your  resume,  5-8  samples  of  your  work  to, 
and  the  list  of  your  10  best  story  ideas: 

Brian  Tolley,  Assistant  Managing  Editor 
Sports  and  Features 
P.O.  Box  1333,  Columbia,  SC  29205 
btolley^estate.com 


The  Gallup  Independent  is  seeking  an  expe¬ 
rienced  MANAGING  EDITOR  to  lead  its  team 
of  professional  journalists.  The  successful 
candidate  will  have  three  years  experience 
as  managing  editor  of  a  daily  newspaper, 
with  a  background  In  reporting.  The  Inde¬ 
pendent  is  a  17,9(X)  circ.  six-day  afternoon 
daily  located  in  the  beautiful  red  rock  country 
of  Northwest  New  Mexico.  This  position 
Is  to  be  filled  as  soon  as  possible.  Applicants 
are  requested  to  mail  cover  letters, 
resumes  and  references  to:  Jim  TIfflin,  Gallup 
Independent.  P.O.  Box  1210,  Gallup. 
NM  87305  or  E-mail  same,  (no 
attachments)  to:  gallpind@cia-g.com.  Salary 
DOE,  relocation  assistance  available. 

No  phone  calls,  please. 


WRITER/EDITOR 

The  Albert  Einstein  College  of  Medicine 
seeks  a  Writer/Editor  for  publications  en¬ 
compassing  the  fields  of  psychology  and 
psychotherapy.  This  position  presents  a 
unique  opportunity  to  work  in  a  dynamic,  di¬ 
verse  and  challenging  environment,  to  write 
articles,  edit  manuscripts,  proof  and  finalize 
copies,  and  to  assist  in  all  aspects  of  pro¬ 
duction. 

The  successful  candidate  will  be  creative, 
articulate  and  intelligent.  This  position  re¬ 
quires  a  Bachelor’s  degree  in  psychology, 
literature,  or  philosophy,  sharp  writing  and 
editing  skills,  computer  proficiency,  ability 
to  meet  deadlines,  and  to  produce  high 
quality  work. 

We  provide  a  competitive  salary  and  benefits. 
Please  submit  your  resume  indicating 
experience,  salary  history  and  requirements 
to:  Albert  Einstein  College  of  Medicine,  Jack 
and  Pearl  Resnick  Campus,  HR  Dept  TC. 
1300  Morris  Park  Avenue,  Bronx,  NY 
10461;  Fax:  (718)  4304098;  E-mail: 
tcostabi@aecom.yu.edu.  EOE 


The  WaterlooOedar  Falls  Courier  is  seeking 
a  BUSINESS  REPORTER  who  can  make 
business  news  relevant  to  readers  and 
churn  out  enterprise  stories  for  our  Sunday 
business  section  and  monthly  and  quarterly 
business-to-business  publications  as  part  of 
a  three-person  business  desk.  Waterloo  is 
home  to  John  Deere’s  agricuttural  equipment 
operations  and  other  large  companies.  Neigh¬ 
boring  Cedar  Falls  Is  home  to 
the  University  of  Northern  Iowa  and  has  a 
thriving  industrial  and  technology  park. 
Send  resume,  cover  letter  and  six  clips  to 
Joel  Palmer,  Business  editor.  P.O.  Box  540. 
Waterloo.  lA,  50704;  or  E-mail: 

joel .  palmer@wcf  courier,  com 


THE  POST  AND  COURIER,  an  award-winning 
100,000-t-  daily  in  historic  Charleston, 
Soutti  Carolina,  has  immediate  openings. 
ASSISTANT  CITY  EDITOR:  We  are  looking 
for  a  leader  who  can  guide,  assist  and  moti¬ 
vate  our  reporters.  We  need  someone  who 
understands  the  complexity  of  their  jobs, 
who  can  work  with  them  to  brainstorm  crea¬ 
tive  story  ideas  and  improve  their  reporting 
and  writing  skills. 

STATEHOUSE  REPORTER:  Must  understand 
how  state  government  works  and  have  an 
interest  in  politics.  Ability  to  get  stories  first 
and  to  juggle  several  topics  at  the  same 
time.  Great  writing  and  reporting  skills. 
Minimum  of  five  years  daily  newspaper  ex¬ 
perience  required  for  both  positions.  Re¬ 
sumes  to  Marsha  Guerard,  Post  and 
Courier.  134  Columbus  Street,  Charleston, 
SC  29403.  mguerard@postandcourier.com. 


FINANCE 


DIRECTOR  OF  FINANCE 

The  Corpus  Christi  Caller-Times  newspaper, 
located  In  coastal  southeast  Texas,  seeks  a 
director  of  finance. 

The  director  is  responsible  for  the  overall  fi¬ 
nancial  management  of  the  Caller-Times  in¬ 
cluding  planning,  budgeting,  internal 
controls,  accounting  and  financial  reporting. 

The  incumbant  reports  to  the  publisher  and 
has  financial  reporting  responsibilities  to  the 
controller  of  the  newspaper  division  of  E.W. 
Scripps  Company.  The  successful 
candidate  will  have  the  keenly  developed 
conceptual  and  analytic  skills  of  a 
well-rounded  financial  executive. 

We  desire  a  hands-on,  broad  thinking  team 
player  with  excellent  communication  and  in¬ 
terpersonal  skills,  one  that  is  diplomatic  in 
approach,  yet  decisive  and  direct. 

It  IS  critical  the  person  create  positive  and 
effective  working  relationships  with  all 
levels  of  the  organization  as  he/she  is  a  key 
member  of  the  executive  team.  A  CPA  plus 
ten  years  financial  experience  is  required. 
Strong  knowledge  of  the  newspaper 
industry  is  desired. 

Please  send  resume  to:  Corpus  Christi  Call¬ 
er-Times,  P.O.  Box  9136,  Corpus  Christi,  TX 
78469-9136 

E^nall:  cthr@caller.com 
Fax:  (361)  884-5357 


For  help  wante(d/position  wanted  rates  calM 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  indiistrif's - _ 

- meeting  place. - j 


It’s  a  Classified  Secret! 

11  never  reveal  the  identitv’  of  an  E&P  box  holder 
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The  Yakima  Herald-Republic  has  a  career 
opportunity  for  a  BUSINESS  MANAGER  at 
an  award  winning  40,000  daily  newspaper 
in  central  Washington  state.  Provides  per¬ 
formance  driven  leadership  to  the  business 
office,  credit  manager  and  data  center. 
Manages  the  company’s  daily  accounting 
functions  and  assists  the  publisher  in  pre¬ 
paring  annual  operating  budgets  and  planning 
capital  projects.  We  are  a  member  of 
The  Seattle  Times  group  and  an  equal  op¬ 
portunity  employer.  Accounting  degree  and 
CPA  certificate  required;  newspaper  experi¬ 
ence  preferred.  Send,  fax  or  E-mail  a  resume 
and  cover  letter  to:  Kay  Cause,  Human  Re¬ 
sources  Director,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA 
98909.  E-mail  kgause@yakima-herald.com 
or  FAX  to:  (509)  577-7722. 

Visit  our  web  site  at: 
yakima-herald.com 

_ MAILROOM _ 

PACKAGING  OPERATIONS  MANAGER 
Will  manage  the  daily  activities  of  our  pack¬ 
aging  division,  assist  with  planning  and  im¬ 
plementing  strategic  operational  plans  and 
budgets  and  ensure  high  quality,  on-time  de¬ 
livery  of  printing  orders.  Will  lead  technolog¬ 
ical  changes  as  we  move  to  a  PC  controlled 
work  environment,  coordinate  special  proj¬ 
ects  and  serve  as  the  key  person  between 
packaging  operations  and  circulation  delivery 
operations.  Prefer  proven  project  man¬ 
agement  and  analytical  skills  in  a  multi-task 
environment  with  changing  priorities.  Re¬ 
quires  college  degree  or  5-7  years  equivalent 
related  production  experience,  a  strong 
technology  background  and  Microsoft 
Office  computer  skills.  Must  be  able  to 
work  all  shifts,  including  nights  and  week¬ 
ends.  We  are  the  Hampton  Roads 
subsidiary  of  Tribune  Company,  offering  a 
very  competitive  salary  and  excellent  benefits 
package.  Please  send  your  resume  and 
salary  requirements  to: 

The  Daily  Press,  Inc.,  Attn:  HR 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 
Fax  (757)  247-7884 
E-mail:  resumes@dailypress.com 
EOE 


_ PRESSROOM _ 

Goss/Dauphin  PRESS  OPERATOR.  Benefits: 
Vacation,  insurance,  profit  sharing  and 
401(k).  Contact  Tena  Williams,  Ketchikan 
Daily  News,  501  Dock  Street,  Ketchikan, 
Alaska  99901.  (907)  225-3157.  E-mail: 
tenaw@aptalaska.net 

GT052  and/  or  CHIEF  PRESS  OPERATOR. 
Benefits:  Vacation,  insurance,  profit 
sharing,  and  401(k).  Contact  Tena  Williams, 
Ketchikan  Daily  News,  501  Dock  Street, 
Ketchikan,  Alaska  99901.  (907)  225-3157. 
E-mail:  tenaw@aptalaska.net 


PRESSROOM 


SUPERVISOR/PRESS  OPERATOR 
Hands  on  Production  Manager  with  8  years 
experience  on  Tensor  or  Goss  or  Harris  4 
Color  to  manage  pressroom.  Good  leader  - 
forceful  and  organized.  Written,  verbal  and 
mechanical  skills.  Good  color  perception. 
Previous  supervisory  experience.  Send  or 
fax  resume  with  salary  requirements  to: 

President,  VIP  Advertising,  Inc. 

215  Oser  Avenue,  Hauppauge,  NY  11788 
Fax:  (631)231-0030 

PRODUCTION/TECH 


DIRECTOR  OF  OPERATIONS 
Morning  Star  Publishing  Company,  a  diverse 
regional  publishing  company  in  Michigan's 
lower  peninsula  with  daily,  weekly,  shopper, 
and  specialty  publications  reaching  over 
650,000  households  each  week  is  seeking 
an  experienced  individual  to  oversee  the 
daily  operations  of  Composing,  Pre-Press, 
Press,  Packaging  and  Binding  areas.  This 
position  would  also  be  responsible  for  our 
large  Commercial  Printing  segment.  The 
successful  candidate  must  have  the  following 
requirements: 

•A  college  education  or  equivalent  experi¬ 
ence 

•Three  years  of  newspaper  management 
experience 

•  Excellent  management  and  decision¬ 
making  skills,  including  effective  commu¬ 
nications,  staff  development,  motivation 
and  team  building 

•  PC  skills,  including  Excel  and  Word 

•  Experience  in  accurate  budgeting  and  at¬ 
taining  budget 

This  position  will  be  located  in  Mt.  Pleasant, 
Ml.  We  offer  a  competitive  compensation 
and  benefits  package.  Qualified  candidates 
should  forward  their  resume  and  salary  his¬ 
tory  to: 

Director  of  Human  Resources 
Morning  Star  Publishing  Company 
P.O.  Box  447 

Mt.  Pleasant,  Ml  48804-0447 


-POSITIONS  WANTED- 


CIRCULATION 


CIRCULATION:  Experienced  professional  in 
SALES  CREW  program  available  in  Zone  2. 
Phone/Fax  (631)  588-2735 


DO  YOU  own  or  manage  a  25,000  or  less 
Daily  or  Daily  and  Sunday,  that  has  not  per¬ 
formed  up  to  expectations  from  a 
circulation  view  point?  I  could  be  your  answer, 
I  am  a  15  year  circulator,  versed  in 
all  phases  of  Newspaper  Circulation 
GROWTH!  Willing  to  come  in  as  a  temporary 
solution  and  train  my  replacement  or  as  a 
career  move.  Respond  to: 

newspapercirculation@hotmail.com 


-CLASSIFIED  ADVERTISERS  — 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- vvwvv.editorandpublisher.com - 


CLASSIFIED  ADVERTISING 
INFORMATION 


f 


DEADLINES 

mimm 

LINE  AD  RATES 


1 


Wednesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.80 

1  week . 

. $12.45 

2  weeks . 

. $12.70 

2  weeks  . 

. $10.95 

3  Weeks . 

. $11.15 

3  Weeks . 

. $  9.60 

4  weeks . 

. $  9.45 

4  weeks  . 

. $  8.25 

1 2  weeks  . 

. $  9.00 

1 2  weeks  . 

. $  7.25 

26  weeks  . 

. $  8.05 

26  weeks  . 

. $  6.40 

39  weeks  . 

. $  7.75 

39  weeks  . 

. $  6.00 

52  weeks  . 

. $  7.35 

52  weeks  . 

. $  5.60 

BLIND  BOXES:  $25  per  insertion 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $149 

12  weeks  . 

. $  115 

2  weeks  . 

.  $135 

26  weeks  . 

. $  110 

3  Weeks  . 

.  $128 

39  weeks  . 

. $  104 

4  weeks . 

.  $124 

52  weeks  . 

. $  98 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  noon  Wednesday  prior  to 
Monday  Publication.  Cash,  check,  VISA,  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad 
copy  must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve 
the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss  @  editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon  @  editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 

mgolden  @  editorandpublisher.com 
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HAVE  YOU  BEEN  MISSING  OUT  ON  YOUR 
EXCLUSIVE  NEW  ONLINE  BENEHTS  FROM  E&P? 

AS  A  CURRENT  PAID  SUBSCRIBER,  YOU  NOW  HAVE  ACCESS  TO: 

*  Online  Access  To  Current  Issue  *  Updated  Daily  Classifieds 
*  Article  Archive  Database  *  Weekly  Career  Management  Newsletter 


If  you  have  any  questions  about  your  online  account  or  need  assistance  in  setting  it  up,  please  call  us  at 
1-800-641-2030  or  email  our  customer  service  department  at  edpub@editorandpublisher.com 

IF  YOU  ARE  NOT  CURRENTLY  A  SUBSCRIBER,  PLEASE  VISIT  OUR  WEB  SITE  AT  - 
www.eclitorandpublisher.com  OR  CALL  1-800-641-2030  TO  SUBSCRIBE  TODAY. 


Pulitzer  2003 


Breaking  News  Photography:  Rocky  Mountain  News 

Burned  into  ineiiioi][.  even  now 

PICTURE  this:  The  Rocky  Mountain  News  in 
Denver  has  won  two  Pulitzer  Prizes  since  its  found¬ 
ing  in  1859  —  and  both  were  awarded  for  breaking- 
news  photography  in  the  last  four  years.  This  time  around, 
wildfires  were  the  hot  items  in  the  Rocky's  prize  package. 


Gene  Penny,  Jody 
Penny  (center  in  photo 
at  right),  and  Marilyn 
Contenta  react  as  a 
TV  station  reports 
news  of  the  arrest  of 
one  of  their  friends 
last  June  for  starting 
the  massive  Hayman 
fire  in  Colorado.  A 
slurry  bomber  (far 
right)  does  its  thing 
over  the  Big  Elk  fire 
the  following  month. 


^  . 


* 


mmm. 
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ANNUAL  DIRECTORIES 


Order  Your  Editions  Now! 

You’ll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the 
Editor  &  Publisher  International  Year  Book,  the  encyclopedia  of  the  newpaper 
industry.  PART  1  provides  the  most  up-to-date  data  on  U.S.,  Canadian  and  foreign 
dailies.. .news,  picture  and  syndicated  services.. .equipment/interactive  companies 
and  more!  PART  2  covers  community,  specialty  and  free  publications.  And  PART  3 
is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian 
markets?  Turn  to  the  Editor  &  Publisher  Market  Guide,  the  only  reference  with 
both  quantitative  and  qualitative  data,  including  cost  of  living,  crime  and  quality  of 
life  indices.. .graduation  levels.. .housing  and  rental  rates... relocation  information... 
exclusive  economic  and  demographic  projections  and  much  more! 


WD 
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UBLISHER  annual  DIRECtORIES 

All  the  critical  data  you  need  — 
right  at  your  fingertips! 
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BILL  O’LEARY/THK  WASHINGTON  POST 


il 


Colbert  I.  King  T 
(center)  accepts 
congratulatory  i 
applause  of 
colleagues  at  The  i 
Washington  Post 
after  the  Pulitzer 
Prize  winners  are 
announced. 
Because  of  a 
career  change  in 
the  early  1990s, 
the  former  banker 
has  moved  from 
newsmaker  to 
newsbreaker. 


Commentary:  The  Washington  Post 


Chetks  and  balances  in  the  capital 


A  FEW  HOURS  AFTER  BEING  NOTIFIED 

formally  that  he  had  won  the 
Pulitzer  Prize  for  commentaiy, 
ex-banker  Colbert  I.  King,  63,  fell  asleep  in 
front  of  his  TV  as  he  watched  a  basketball 
game.  But  sleeping  on  the  prize  didn’t  make 
it  seem  any  more  real  to  him. 

“I  still  can’t  get  used  to  the  idea,”  The 
Washington  Past  editorial  writer  and 
columnist  explains.  “It’s  overwhelming. 
This  job  is  something  I  would  pay  to  do.  I 
love  writing  editorials;  I  enjoy  the  editorial- 
board  meetings.  The  column  has  alwavs 
been  a  sideline.  I  still  feel  I’m  the  new  kid 
on  the  block  as  far  as  journalism  goes.” 

An  odd  thing  for  a  man  nearing  retire¬ 
ment  age  to  say.  But  King’s  career  has 
hardly  followed  any  traditional  journalistic 
route.  When  he  got  out  of  the  Army  in 
1963,  he  applied  for  a  job  with  The  Star- 
Ledger  in  Newark,  N  J.  The  paper  offered 
him  work  covering  local  weddings  and 
writing  obituaries,  but  the  job  came  with 
only  a  one-year  contract.  Having  recently 
married  and  had  his  first  child.  King  felt 
he  needed  something  that  offered  more 
stability,  so  he  went  into  banking.  Over  the 
years,  the  Howard  University  graduate  rose 
to  the  position  of  deputy  assistant  secretary’ 
of  the  U.S.  treasury  before  becoming  the 
nation’s  e.\ecutive  director  of  the  World 
Bank  during  the  Carter  administration. 

But  King’s  love  of  the  new’s  industiy 
never  deserted  him.  In  the  early  1990s, 


after  his  youngest  daughter  finished  law- 
school,  he  phoned  a  friend  at  the  Post,  told 
her  that  he  no  longer  needed  a  banker’s 
salary,  and  asked  her  if  the  paper  w-ould 
hire  him  on.  The  paper  did  —  and,  as  thev’ 
say,  the  rest  is  histoiy. 

The  new  kid  King  may  be,  but  his  week¬ 
end  columns,  focusing  on  abuses  of  power 


Beat  Reporting:  The  Sun 


by  the  rich  and  privileged  —  and  the 
neglect  suffered  by  the  poor  and  unprivi¬ 
leged  —  in  the  nation’s  capital,  have  come 
to  represent  one  of  the  new-spaper’s  most 
iconoclastic  voices.  “He  has  just  a  tremen¬ 
dous  impact  in  the  city,”  Post  Editorial  Page 
Editor  Fred  Hiatt  says.  “He  writes  about 
people  who  otherwise  would  get  ignored, 
people  who  don’t  have  much  of  a  voice  in 
the  city.  He  goes  back  and  tells  their  stoiy 
and  holds  officials  accountable.  He  shines 
a  prettv'  powerful  spotlight.” 

Recent  columns  —  which  Hiatt  describes 
as  being  crafted  in  a  “controlled  fury”  — 
include  scathing  attacks  on  officials  who 
have  shown  indifference  to  crimes  against 
poor  people  in  poor  neighborhoods; 
mocking  denunciations  of  the  Saudi 
Arabian  government’s  treatment  of  women 
and  of  the  U.S.  government’s  reluctance  to 
critique  it;  and  continuing  expose  of  U.S. 
Sen.  Trent  Lott’s  connections  to  racist 
organizations.  His  descriptions  —  of 
young  men  shot  dead  in  northeastern 
Washington,  of  a  woman  stabbed  for  her 
purse,  of  callously  indifferent  judges  and 
ingratiating  civ-il  servants  and  lobbv’ists  — 
are  designed  to  trigger  outrage,  to  shake 
readers  out  of  their  apathy. 

“I  see  myself  as  reacting  to  a  set  of 
conditions,”  King  says.  “I  don’t  like  to  see 
the  strong  taking  advantage  of  the  weak. 
People  deserve  justice  in  their  lives.” 

—  Sasha  Ahramsky 


Medicine  as  both  art  and  science 


Medical  writer  Diana  K.  Sugg 
can  think  of  at  least  two  reasons 
why  she  wasn’t  The  Suns  best 
hope  for  this  year’s  Pulitzer  Prize  for  beat 
reporting. 

One  is  that  her  own  medical  issues  — 
neurological  problems,  including  strokes 
and  seizures,  over  the  last  12  years  —  have 
sometimes  disrupted  her  work  for  the  Balti¬ 
more  paper,  even  leading  to  emergency’ 
v-isits  to  the  hospital.  The  other  is  that  w  hile 
some  on  her  beat  make  headlines  w-ith 
stories  about  big  breakthroughs,  she  prefers 
covering  “softer”  subjects,  such  as  the 
growing  hospital  practice  of  letting  families 
be  present  for  a  “code,”  their  loved  ones’ 
final  moments,  or  advances  in  stopping  the 
lethal  but  little-know-n  disease  called  sepsis. 


Over  the  years,  Sugg  has  had  to  fight 
for  space  in  the  paper,  and  she  has 
questioned  whether  her  coverage  is 
“hard-core  enough.”  But  if  her  stories 
haven’t  resulted  in  sweeping  changes  in  the 
law-,  they-  have  captured  the  human  drama 
that  plays  out  in  the  practice  of  medicine. 

In  the  “code”  story-  in  her  prize-w-inning 
package,  Sugg  w-rote  about  a  mother  w  ho 
presided  over  the  death  of  her  ll-year-old 
son  Ryan:  “Now,  every-  night,  the  brothers 
Ry-an  left  behind,  Kevin,  10,  and  David,  6, 
wrap  up  in  his  blue  knit  blanket  and  cuddle 
with  his  pillow-.  And  someday,  w-hen  they- 
are  ready,  their  mother  knows  they-  will 
come  to  her  with  questions. 

“Because  Donna  King  was  there  for  everv- 
minute,  she  will  be  able  to  tell  them  that 
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cine  in  a  way  not  too  many  are  able  to  do.” 

Sugg,  37,  says  she  gets  her  stories  by 
having  great  patience  in  building  trust  with 
hospital  personnel  and  having  a  personality 
that  puts  patients  at  ease.  “My  own  situation 
definitely  gave  me  insight  and  shaped  the 
stories  I  wrote  and  the  ones  I  was  drawn  to,” 
she  2idds.  “There  are  so  many  questions 
that  haven’t  been  asked.  I  tried  to  look  for 
questions  that  haven’t  been  thought  about.” 

One  source  frequently  leads  her  to 
another  —  and  Sugg  has  to  talk  to  all  of 
them.  People  have  told  her  she 
overreports.  But  during  a  final  interview 
for  the  “code”  article,  it  was  a  nurse’s 
offhand  comment  that  led  her  to  write 
another  story  about  how  doctors  break 
the  news  to  people  that  their  loved 
ones  didn’t  make  it.  This,  too,  was 
part  of  The  Sun’s  15th  Pulitzer  Prize¬ 
winning  package. 

Sugg  says  she  “never  thought 
in  a  million  years”  she’d  see  the  day 
when  she  would  come  away  with  a 
Pulitzer  Prize:  “I  guess  this  shows  I 
was  accomplishing  more  than  I 
thought  I  was.”  —  Lucia  Moses 


after  Ryan  heard  her  voice,  his  heart  started 
long  enough  for  their  father  to  get  there,  that 
the  doctors  did  everything  they  could,  and 
that  she  and  her  husband  stood  over  their 
brother,  hugging  him  until  he  was  gone. 
Almost  as  if  he  had  just  fallen  asleep.” 

Speaking  of  Sugg’s  stories,  Pete  Carey,  a 
Pulitzer  Prize  winner  himself  and  one  of  the 
jurors  in  the  beat-reporting  category  who 
narrowed  down  the  number  of  entrants, 
says:  “Some  of  them  just  grabbed  you  and 
wouldn’t  let  you  go.  She  put  a  face  on  medi- 


The  Seattle  Post-Intelligencer's  David  Horsey 
now  is  a  two-fisted  Pulitzer  Prize  winner. 


Pulitzer  as  incentive  to  keep  working  as  hard 
as  possible.  His  cartoons  will  be  especially 
scrutinized  now,  and  “I  don’t  want  to 
embarrass  mYself!” 

Cartoons  about  the  embarrassing  Clinton- 
Lewinsk}'  scandal  were  among  the  drawings 
that  brought  Horsey  his  1999  Pulitzer.  This 
time,  he  took  on  weightier  issues,  such  as 
corporate  corruption,  the  lead-up  to  the  Iraq 
war,  and  the  Bush  administration’s  radical 
policY’  changes  in  areas  ranging  from  home¬ 
land  securitY'  to  ta.xes  to  the  environment.  “It 
was  a  whole  diff  erent  level,”  says  Horsey,  51. 

The  former  Association  of  American 
Editorial  Cartoonists  president  Yvishes  more 
newspapers  shared  the  P-Ts  belief  in  the 
importance  of  editorial  cartoons.  Some  do, 
but  others  haven’t  replaced  staff  cartoonists 
—  or  never  hired  them  in  the  first  place. 

“Most  readers  like  editorial  cartoons,”  saj’s 
Horsey,  who  joined  the  P-I  in  1979.  “Even  if 
they  hate  them,  they  like  hating  them!  Car¬ 
toons  are  a  point  of  entry  into  neYvspapers, 
and  they  give  people  something  to  argue 
about.  They  have  a  Y'eiy  intense  readership.” 

Horsey  is  only  the  11th  cartoonist  to  win 
multiple  Pulitzers  since  the  category  began 

1922. 

Other  editorial- 

- cartoon  finalists 

this  year  were 

5Qf«imi6  Rex  Babin  of 

BJtaion.  \  CLIP&S'  1 

VtlSOUXU'"  jy/  Sacramento 

^  (Calif.)  Bee  and 

King,  and  2002 

winner  Clay 

Bennett  of  The 

'  Christian  Science 

^  —DaveAstor 


The  death  of  Margarete  Heber's  baby,  Elisabetha, 
whose  ashes  are  in  the  urn  above,  proved  to  be 
a  catalyst  for  new  research  into  stillbirths,  as 
documented  by  The  Sun's  Diana  K.  Sugg. 


Editorial  Cartooning:  Seattle  Post-Intelligencer 


involved  in  more  aspects  of  his  home  news¬ 
paper,  including  long-range  planning. 

So  now  that  the  P-I  staffer  has  pulled 
off  the  unusual  feat  of  winning  a  second 
cartooning  Pulitzer,  are  there  any  other 
tangible  benefits  to  be  had  in  the  future? 

“A  company  car,”  joked  Horsey.  “How' 
about  a  company  Maserati?” 

Actually,  Horsey  plans  to  use  his  latest 


DAY^D  Horsey’s  first  Pulitzer 
Prize  in  1999  brought  tangible 
benefits  beyond  the  thrill  and 
satisfaction  of  Yvinning.  He  moved  his 
editorial  cartoons  from  a  package  Yvith  King 
Features  Syndicate  to  individual  distribution 
Yvith  Tribune  Media  Services  —  and  they 
now  appear  in  about  250  newspapers.  And 
the  Seattle  Post-Intelligencer  asked  him  to  get 


Corporate  (Vaerka-.TVve  image 


.andiheraaiity. 


\[  COMMON! 
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FROM  TOP.  DON  BARTI.ETTl/l.OS  ANOELKS  TIMER;  DON  HARTI.ETTI/LOS  ANUEl.ES  TIMES 


Horsing  around  alongside  a  freight  train  in  Mexico  last  August,  these  children  were  photographed 
by  Pulitzer  Prize-winning  Don  Bartletti,  now  covering  Persian  Gulf  War  II  for  the  Los  Angeles  Times. 

Fkature  Writing:  Los  Angeles  Timers 


ReciBating  the  migration  experience 


Along  way  from  anywhere,  on 

the  Mexican  side  of  the  Rio  Grande, 
two  police  officers  approached  Sonia 
Nazario,  with  their  guns  drawn.  Having 
heard  stories  about  brutal  officers  attacking 
would-be  migrants  in  the  remote  border¬ 
lands,  the  Las  Angeles 
Times  feature  writer  was 
only  too  happy  to  be  able 
to  whip  out  a  letter  from 
the  personal  assistant  to 
the  president  of  Mexico. 

The  letter  urged  authori¬ 
ties  to  cooperate  with 
Nazario  in  her  attempt 
to  document  the  e.xperi- 
ences  of  child  migrants 
making  the  long,  vicious, 
and  even  deadly,  journey 
north  in  search  of  their 
mothers.  It  was  an 
attempt  that  paid  off 
last  week  when  she 
won  the  Pulitzer  Prize 
for  feature  writing. 

Nazario  had  been 
interested  in  the  topic 
of  child  migration  for  several  years,  ever 
since  her  house  cleaner  told  her  about  the 
son  she  had  left  behind  in  Guatemala  as  she 
sought  work  in  the  United  States.  Annually, 


Nazario  learned,  about  48,000  minors  set  off 
from  Mexico  and  Central  America  in  search 
of  their  absent  mothers  —  smuggling  them¬ 
selves  over  the  Me.xico-U.S.  border,  hopping 
freight  trains,  braving  murderous  gangs,  and 
battling  extremes  of  hunger  and  thirst. 

Armed  with  this 
general  knowledge,  she 
set  to  work  looking  for  a 
suitable  narrator  in  U.S. 
government  facilities 
and  church  refuges  that 
dot  the  border  region  — 
and  then,  after  she  found 
him  in  the  person  of  a 
17-year-old  Honduran 
named  Enrique,  she 
recreated  his  odyssey, 
literally  retracing  it  step 
by  step.  “It’s  a  storv’ 
eveiyone  can  empathize 
with,”  Nazario  says.  “A 
boy  setting  out  in  a 
hostile  world,  looking 
for  his  mother.” 

Recreating  Enrique’s 
migration  experience, 
Nazario  and  photographer  Don  Bartletti  — 
who  last  week  won  the  Pulitzer  Prize  for 
feature  photography  for  this  work  —  rode 
on  crowded,  gang-controlled  roofs  of  freight 


trains.  They  took  buses  and  hitched  rides 
on  18-wheeler  trucks.  The\'  encountered 
hundreds  of  men  and  women  whom  Enrique 
had  met  on  his  journey,  people  who  helped 
him  after  he  suffered  near-fatal  beatings, 
people  who  gave  him  money  to  speed  him  on 
his  way:  doctors,  farmers,  ordinary  Joes. 

They  stayed  where  he  had  stayed,  slept 
where  he  had  slept  —  gathering  material  that 
would  be  used  not  just  for  the  L.A.  Times  but 
also  for  a  book  and  an  HBO  miniseries. 

For  Nazario,  the  theme  of  migration  was 
particularly  evocative.  Her  parents  were 
from  Argentina,  and  her  childhood  was 
divided  between  there  and  the  United  States. 
During  the  “Dirty  War”  of  the  1970s,  the 
family  made  the  decision  to  permanently 
migrate.  “I’d  see  journalists  who’d  get  killed 
for  telling  what  was  going  on,”  she  says. 
“Some  of  my  family  was  jailed  and  tortured.  I 
decided  I  really  wanted  to  be  a  journalist.  I 
started  working  in  journalism  in  high  school 
in  the  U.S.,  and  right  out  of  college  I  started 
at  The  Wall  Street  Journal  in  New  York.” 
Later,  Nazario  was  assigned  to  Atlanta  and 
then  Miami.  After  a  time-out  to  earn  a 
master’s  degree  in  Latin  American  studies, 
she  rejoined  the  Journal,  this  time  as  a 
correspondent  in  Los  Angeles.  Then,  in 
1993,  the  L.A.  Times  hired  her. 

“Sonia  is  an  exceptional  reporter,”  savs 
L.A.  Times  Editor  John  Carroll.  “She  is 
capable  of  pursuing  a  subject  in  great  depth 
and  detail  over  a  long  period  of  time  without 
losing  her  way.”  —  Sasha  Abramsky 
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TECHNOLOGY 


Letterpress  won’t  play  in  Peoria,  but  it’s  fine  with  flexo  in  Pittsburgh 

BY  JIM  ROSENBERG 

Another  of  the  few  surviving  letterpresses  will 
disappear  next  year  when  a  midsize  daily  in  Peoria, 
Ill.,  installs  a  Geoman  doublewide  offset  press  from 
MAN  Roland.  But  while  the  Journal  Star  will 
dismantle  its  Goss  Headliner  Mark  1  units,  the 
Pittsburgh  Post-Gazette  will  hold  onto  its  Hoe  equipment,  though  its 
seven  letterpress  lines  will  be  consolidated  into  five  presses  sporting 
three  more  five-color  flexo  units  from  KBA  North  America. 

Copley  Press  Inc.’s  Journal  Star  never  converted  its  old  iron  to 

di-litho  or  offset,  and  “we  don’t  ever  run  it  out  delivery.  Two  towers  can  be  “split”  to 

more  than  30,000  [copies]  an  hour,”  said  print  two  webs  each.  And,  said  Bullock, 

Production  Manager  Paul  Bullock.  In  “we’re  going  to  have  space  for  one  more 

contrast,  the  Geoman  can  run  at  more  tower  and  one  more  reelstand.” 


than  twice  that  speed  and  deliver  twice  the 
color  with  superior  quality.  Moreover,  the 
Journal  Star  aims  to  be  able  to  provide 
more-flexible  ad  placement  and  consecu¬ 
tive  color  pages,  as  well  as  later  news  that’s 
printed  better  and  delivered  earlier. 

Slated  to  start  up  late  next  year  in  a  plant 
to  be  expanded  by  66,000  square  feet,  the 
eight-web,  42-couple  press  will  be  con¬ 
figured  in  six  towers  (four  with  four- 
color  on  each  side,  two 
with  four-color  over 
black)  —  three  on  each 
side  of  an  80-page  jaw 
folder  with  double- 

The  Journal 
Star  Geoman, 
with  expansion 
space  in  red 


The  folder  superstructure’s  five  former 
boards  will  be  arranged  two  over  two,  with 
angle  bars  carrying  the  web  to  the  fifth,  an 
outboard  lower  former  on  the  ojjerating 
side.  The  folding  system  will  permit  tw'o 
products  to  be  run  at  different  speeds  — 
important  because  production  wants  to  run 
concurrently  with  the  mainsheet  at  least 
some  of  the  50  to  60 
tab  sections  it  now 
prints 

1^1 


during  the 
day  and 
inserts 
later,  said 


Bullock,  who  anticipates  similar  efficiencies 
in  preprinting  weekend  sections. 

Journal  Star  executives  had  a  first-hand 
look  at  the  operation  and  print  quality  of  a 
similar-size  Geoman  that  began  printing 
the  Springfield  (Mo.)  News-Leader  last 
year.  In  his  paper's  press  selection,  Bullock 
also  cited  training,  engineering,  price, 
delivery,  and  integrated  Pecom  controls. 

Computer-to-plate  output  will  contribute 
to  process  improvements.  So  far,  the 
Journal  Star  has  two  proposals  for  visible- 
light  FD-YAG  platesetting.  But  while  “that 
seems  to  be  the  best  quality-  for  what’s 
available  at  the  moment,”  Bullock  said, 
he’s  necessarily  thinking  about  violet,  ultra¬ 
violet,  and  thermal  exposure  prosprects  for 
the  short-term  future  —  “the  part  of  the 
equation  that’s  still  in  a  great  deal  of  flux.” 

Next  month,  the  Journal  Star  will  begin 
excavating.  The  expansion  will  double  the 
area  for  packaging,  which,  said  Bullock,  will 
need  buffering  —  either  just  stacking  down 
product  or  an  automated  buffering  system. 
Talks  are  under  way  with  vendors. 

Also  by  the  end  of  next  year,  the 
Pittsburgh  Past-Gazette  should  be  running 
50-inch  webs  on  five  refurbished  presses 
reconfigured  from  its  current  seven  presses, 
with  upgraded  reelstands  and  rebuilt  Goss 
folders  replacing  original  Hoe  folders. 

Each  line  will  have  six  letterpress  units  and 
twice  the  flexo  color  of  a  current  press  line, 
thanks  to  three  more  KBA  Colormax  units. 

Since  1997,  each  letterpress  has  had  one 
such  five-color  unit,  printing  flexo  process 
color  on  sections’  fronts  and  backs.  Flexo 
and  letterpress  color  also  was  available  on 
other  pages.  With  the  new  equipment,  each 
press  will  have  two  Colonnax  units,  gi%ing 
it  up  to  eight  more  process-color  pages. 

The  Post-Gazette’s  pressroom  w  ork  is 
part  of  a  modernization  that  will  reach 
into  an  enlarged  mailroom,  where  new- 
equipment  is  expected.  Operations  e.\ecu- 
tives  did  not  return  calls  for  comment.  0 


ColorTop  cited  for  speeding 

Already  run  consistently  at  its 
85,000-copy-per-hour  rated  speed, 
the  shaftless  TKS  ColoiTop  7000CD  at 
Shinano  Mainichi  Shimbun,  Nagano, 
Japan,  maintained  96,000  cph  last  fall  to 
meet  higher  production  demands. 

TKS  said  the  speed  rating  is  not  a 
designed  operating  limit.  In  cooperation 
with  the  daily,  and  making  use  of  its  non¬ 
printing  day,  TKS  test-printed  16  full-color 


pages  at  96,000  cph,  which  it  said 
resulted  in  stable  printing  of 55,000 
copies.  The  only  change  made  to  the 
newspaper’s  routine  was  the  higher  speed, 
which  also  included  post-press  equipment 

Goss  GETS  INTO  TRAINING 
OSS  International  is  opening  an 
electronics-training  laboratory  at  its 
Bolingbrook,  Ill.,  headquarters.  Though  it 
has  trained  many  in  control  systems  since 


the  early  1980s,  Goss  said  it  invested  in  the 
facility  after  reviewing  customer  feedback. 

The  2,500-square-foot  lab  will  use  press 
equipment,  control  simulations,  and  12 
full-time  instructors  to  provide  back¬ 
ground  in  theoiy  and  to  conduct  customer- 
specific  maintenance  and  troubleshooting 
exercises.  Programs  include  quality 
improvement,  waste  control,  press  opera¬ 
tion,  electrical  and  mechanical  mainte¬ 
nance,  and  production  management. 
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SYNDICATES 


But  other  youth  offerings  aren’t  incorporating  the  current  conflict 

BY  DAVE  ASTOR 

AS  ADULTS  MAKE  WAR,  CREATORS  OF  YOUTH-ORIENTED 

features  are  trying  to  help  their  readers  cope  —  either 
by  writing  about  the  conflict  in  Iraq  or  avoiding  it. 

One  member  of  the  former  camp  is  Hollister  Kids, 
which  syndicates  Newspaper  In  Education  (NIE) 
and  feature  material  to  hundreds  of  clients.  It  put  together  a  l6-page 
supplement  called  Iraq:  How  We  Came  to  War  that  was  purchased  by 
nearly  40  papers  before  the  U.S.  invasion  was  two  weeks  old.  And 
Hollister  is  focusing  on  the  war  for  at  least  four  installments  of  its 


weekly  “Newspaper  Plus,”  leading  to  a 
doubling  of  that  current-event  feature’s 
client  list  to  about  25. 

Why  is  Hollister  offering  this  content 
aimed  at  those  in  the  fourth  grade  and 
above?  “The  war  is  such  a  large  event,”  said 
Editorial  Director  Peter  Landry.  “And  it’s 
important  for  kids  to  see  it’s  a  complicated 
world  where  things  don’t  happen  in  isola¬ 
tion  and  don’t  hapjien  all  at  once.”  The 
former  writer  and  editor  for  The  Phila¬ 
delphia  Inquirer  added  that  older  Hollister 
readers  aren’t  far  from  the  age  when  they 
might  serve  in  the  militaiy  as  volunteers  or 
draftees  (if  compulsory  service  returns). 

Due  to  the  war,  Hollister  is  giving 
space-strapped  clients  the  option  of 
ordering  “Newspaper  Plus”  smaller  than 
the  usual  half-page.  And  the  feature  can  be 
purchased  for  four  weeks  rather  than  the 
usual  12-week  minimum. 

Knight  Ridder/Tribune  Information 
Services  is  offering  a  “KRT  OnePage”  — 
developed  by  the  “Yak’s  Comer”  staff  at 
the  Detroit  Free  Press  —  that  provides 
answers  to  kids’  questions  about  the  war, 
information  about  Iraq,  and  more.  Another 
“OnePage”  gives  tips  on  dealing  with 
anxiety  about  the  war. 

And  there’s  plenty  of  anxiety,  said  Copley 
News  Service  teen-advice  columnist  Cherie 
Bennett.  She  received  only  a  few  questions 


relating  to  the  war  during 
its  early  st^e,  but  Bennett 
detected  more  stress  in 
those  letters.  Meaning,  she 
explained,  many  young 
people  are  thinking  about 
the  war  at  least  sub¬ 
consciously.  A  kid  who 
writes,  “My  brother’s 
picking  on  me,”  may  be 
indirectly  expressing  anxi¬ 
ety’  about  the  Iraq  conflict 

So  the  “Hey,  Cherie!” 
writer  feels  it’s  important  to  discuss  the  war 
in  her  column.  And  Bennett  (also  a  novelist 
and  pla>’wright)  said  Iraq-related  letters 
from  her  readers  could  increase  if  the 
conflict  doesn’t  end  soon. 

Why  aren’t  her  readers  talking  about  the 
war  more  directly?  “A  kid’s  world  tends  to 


be  small  and  kid-centric,”  Bennett  said. 
“What  they  see  about  the  war  on  TV  can 
feel  abstract,  unless  someone  in  their 
family  is  involved.” 

Some  features  aimed  at  particularly 
young  kids  are  being  cautious  about 
discussing  the  war. 

“The  Mini  Page,”  which  mns  in  500-plus 
papers,  has  no  immediate  plans  to  directly 
address  the  Iraq  situation.  Among  the 
reasons;  “It’s  such  a  complicated  issue,  and 
so  much  is  already  being  reported  about  it,” 
said  Kathie  Kerr,  director  of  communica¬ 
tions  at  Universal  Press  Brndicate. 

“Kid  Scoop,”  a  feature  self-syndicated  to 
more  than  200  papers,  also  will  not  directly 
address  the  war.  CEO/President/Editor 
Vicki  Whiting  e-mailed  clients:  “Keeping 
‘Kid  Scoop’  a  happy  and  safe  place  for 
young  readers  is  our  way  of  keeping  a 
child’s  school  experience  as  regular  as 
possible.  It  also  will  give  families  an  alter¬ 
native  to  television  and  provide  something 
they  can  do  and  talk  about  together.” 

The  response?  “I  have  heard  from  several 
customers,  and  the  reactions  have  been 
100%  in  favor,”  said  Whiting,  who  has 
pointed  clients  to  information  on  how 
to  talk  to  young  kids 
about  the  war,  and  to 
resources  on  the  topic 
for  older  students. 

“Kid  Scoop”  may 
eventuaUy  deal  indirectly 
with  the  w’ar  in  a  May 
page  about  the  Red  Cross 
and  Clara  Barton.  Said 
Whiting:  “This  may 
present  an  opportunity' 
to  let  children  know 
how  they  can  help  the 
Red  Cross  donate  care  packages  for  our 
servicepeople  and  the  Iraqi  people.”  0 

See  the  April  10  “Syndicate  World”  (http:// 
www.editorandpublisher.com)  for  other 
stories,  both  related  and  unrelated  to 
Persian  Gulf  War  II. 


et  cetera  . . . 

Weather  Central  is  providing  several 
new  products  for  Tribune  Media 
Services  until  the  Iraq  war  ends. 
One  is  a  forecast  map  for  the  Middle  East. ... 
Five  cartoonists  are  featured  in  an  April  17 
Rolling  Stone  magazine  article  about  “The 
Art  of  War.”  They  include  three  Universal 
Press  Syndicate  creators  —  Lalo  Alcaraz 


(“La  Cucaracha”),  Aaron  McGruder  (“The 
Boondocks”),  and  Ted  Rail  —  as  well  as  the 
self-syndicated  Tom  Tomorrow. ...  Op-Ed 
columnist  Mary  McGrory  of  The  Washington 
Post  and  Universal  has  been  on  medical 
leave  since  the  middle  of  last  month, 
according  to  Washingtonian  magazine.  ... 
The  Chicago  co-op  apartment  of  late 
Creators  Syndicate  advice  columnist  Ann 
Landers  has  been  sold  for  $3.75  million. 
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Ethics  Comer 


Funerals  can  be  downers,  but  save  me  a  front-row  seat  for  this  one 


IT  IS  TIME  TO  LET  THE  CiVIC  JOURNALISM  MOVEMENT  GO. 
It  has  done  enough  damage  —  thanks  to  hundreds  of 
thousands  of  dollars  flowing  to  newsrooms  from  the  Pew 
Center  for  Civic  Journalism. 

But,  fortunately,  the  center  is  closing  its  checkbook,  and 
doors,  next  month  and  won’t  be  funding  any  more  of  those  reach- 
out-and-touch-someone  programs  that  it  calls  good  journalism. 
Here’s  hoping  the  movement  goes  with  it. 

The  Pew  center  has  used  colleges  to  promote  the  notion  that  focus 
groups,  forums,  interactive  Web  sites,  polls,  town  meetings,  and 


voluntarism  are  the  best  ways  to  reach 
readers.  What  this  approach  often  does  is 
establish  connections  to  those  who  want 
to  retain  their  power  rather  than  to  those 
who  need  to  be  empowered  to  improve 
their  lives. 

The  media  have  lost  the  trust  of  people 
because  corporate  profit- 
mongers  nickle-and-dime 
newsrooms  to  death  — 
especially  at  certain  chain- 
controlled  journalism  out¬ 
posts.  Reporters  who  used  to 
cover  one  or  two  munici¬ 
palities  became  responsible  for 
three  or  four  and  sometimes 
an  entire  county  —  working 
the  territory  from  the  serene 
setting  of  a  central  office. 

Call  it  E-mail  Journalism. 

The  Pew  center’s  funds  inspired 
reporters  to  paw  at  their  computer 
terminals  instead  of  walking  to  where 
the  news  was:  at  PTA  meetings,  libraries, 
police  and  fire  stations,  coffee  shops,  local 
stores,  schools,  hospitals,  and  Town  Hall. 

It  was  called  “showing  the  flag.”  Pew- 
style  journalism  turned  reporters  into 
focus  groupies  who  often  worked  a  story 
only  as  long  the  money  lasted.  And  every 
Pew-funded  project  was  big  news:  It’s 


what  nonprofits  expect  for  their  money. 

And  then  there  were  the  ethics  issues. 

Despite  protests  to  the  contrary.  Pew 
funding  distorted  newsroom  operations 
because  reporters  had  to  be  assigned  to 
write  about  the  issues  the  research 
money  was  earmarked  for. 

The  slipper\'-slope  technique 
the  Pew  center  used  to  funnel 
cash  into  the  new'srooms  was 
deliciously  detailed  by  The 
Wall  Street  Journal  in  1996. 
The  Journal  reported  that  the 
Pew  Charitable  Trusts,  a 
creation  of  the  heirs  of  the  Sun 
Oil  Co.  (Sunoco),  set  up  the 
Pew  Center  for  Civic  Journal¬ 
ism  as  a  way  to  finesse  the 
Internal  Revenue  Service. 

Why?  It  is  illegal  for  a  tax-exempt 
foundation  to  give  “grants”  to  profit- 
seeking  operations.  So  the  Pew  trusts  set 
up  the  high-sounding  civic-journalism 
group  to  dole  out  cash  to  its  favored 
newsrooms.  When  politicians  pull  stunts 
like  that,  newspapers  win  awards  by 
going  after  them. 

The  story  helped  convince  papers  such 
as  The  Boston  Globe,  The  Miami  Herald, 
and  The  News  Observer  in  Raleigh, 

N.C.,  to  forgo  any  more  Pew  funding. 


The  N^O  withdrawal  was  especially 
painful  to  the  Pew  people  because  it  had 
accepted  $177,000  of  Pew  money  to  help 
finance  an  anticrime  series  that  was  a 
Pulitzer  Prize  finalist.  But  the  series,  the 
N^O  realized,  was  one  that  it  should  have 
undertaken  without  any  outside  help. 

In  recent  years.  Pew’s  form  of  civic 
journalism  appears  to  have  encouraged 
journalists  to  routinely  engage  in  bad 
civic  behavior. 

For  example,  the  Globe  last  summer 
uncovered  more  than  a  dozen  cases 
of  journalists,  including  some  in  its  own 
newsroom,  contributing  to  political 
candidates  in  Massachusetts.  Jerry  M. 
Brady,  publisher  of  the  Post  Re^ster  in 
Idaho  Falls,  ran  for  governor  of  Idaho 
in  November  and  still  kept  himself  on  the 
newspaper’s  payroll.  EiJP  Associate 
Editor  Joe  Strupp  wrote  several  stories 
last  year  on  newspaper  executives  engaged 
in  overt  politicking  who  punished  staffers 
that  dared  to  challenge  them.  And  Lisa 
Belkin,  a  columnist  for  The  New  York 
Times,  was  ready  to  speak  at  a  recent 
fund-raiser  for  a  friend  running  for  mayor 
in  Yonkers,  N.Y.,  withdrawing  only  after 
The  Journal  News,  a  daily  paper  in  nearby 
White  Plains,  blew'  the  whistle  on  her. 

That’s  the  kind  of  civic-mindedness 
Pew  money  has  wrought.  Pew  says  its 
polls  prove  that  the  public  is  turned  off  by 
the  news  media  because  they’re  too  enter¬ 
tainment-oriented.  That’s  only  part  of  the 
stoiy.  The  public  is  turned  off  because  it 
doesn’t  know  whose  side  we’re  on.  Across 
the  countrj',  stories  abound  about  news¬ 
papers  and  TV^  stations  handing  over  to 
police  unpublished  photos  and  outtakes 
of  street  demonstrations.  That’s  lousy 
citizenship.  How  can  you  trust  a  reporter 
who  will  tell  on  you? 

Matthew  McAllester,  a  correspondent 
for  Newsday  in  Melville,  N.Y.,  who  was 
recently  released  from  the  notorious  Abu 
Ghraib  prison  in  Iraq,  wrote  on  April  3  in 
Ij'rical  prose  w'hat  real  civic  journalism  is 
all  about:  “Journalists  are  meant  to  bear 
witness.  That’s  rather  the  point  of  our 
job.  We  watch  and  record  and  tell  other 
people  W'hat  we  have  seen,  perhaps  in  the 
hope  that  an  account,  a  witnessing,  could 
[chip]  away  at  badness.” 

That’s  civic  journalism.  You  bear 
witness.  You  don’t  become  one.  11 
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The  God  Squad 
on  War  with  Iraq 


By  Rabbi  Marc  Gellman 
and  Monsignor  Thomas  Hartman 
Tribune  Media  Services 


Please  consult  your  favorite  pundit  or  political  party 
to  have  your  views  on  war  with  Iraq  confirmed. 

That’s  not  our  job.  Our  Job  is  to  state  clearly  what 
we  know  to  be  true  from  the  texts  and  traditions,  the  faith 
and  the  friendship  at  the  heart  of  all  faith.  So,  no  matter 
what  conclusion  you’ve  reached,  we  offer  these  truths, 
which  are  less  our  conclusions  about  war  than  our  conclu¬ 
sions  about  life: 

The  Fifth  Commandment  (Christian  counting)  or  the  Sixth 
Commandment  (Jewish  counting)  does  not  say,  “Thou  shalt  not  kill,” 
as  it  is  unfortunately  mistranslated  from  the  Hebrew,  lo  tirtzach.  It 
actually  says,  "Thou  shalt  not  murder.”  Killing  is  taking  a  life.  Murder 
is  taking  a  life  for  no  compelling  moral  reason. 

Therefore,  the  commandment  from  God  does  permit  killing  in 
self-defense.  It  allows  killing  in  ju.st  wars  and,  some  would  argue, 
allows  killing  animals  for  food.  Pacifists  and  people  from  other  reli¬ 
gious  traditions  may  believe  that  all  killing  is  unjust  and  therefore  all 
wars  are  unjust,  but  that’s  not  the  view  of  the  Abrahamic  faiths  of 
Judaism.  Christianity  and  Islam.  Therefore,  the  argument  that  war 
with  Iraq  is  unjust  because  people  will  die  is  not  spiritually  valid. 

Of  course,  the  argument  that  such  a  war  is  just  even  if  people  will 
die  is  also  not  necessarily  valid.  The  case  must  be  made,  however, 
that  the  killing  that  would  surely  occur  is  morally  justified.  We 
agree  with  those  who  argue  that  destroying  weapons  of  mass 
destruction  in  the  hands  of  a  ruthless  dictator  who  has  thwarted  the 
international  community  for  12  years  is  a  just  rea.son  for  war.  But 
we  also  honor  those  who  believe  such  a  war  is  premature  and  ill 
considered.  The  one  spiritual  argument  we  cannot  accept  is  that 
because  people  would  die.  the  war  is  wrong. 

The  next  thing  we  know  to  be  true  about  war  with  Iraq,  from  a 
spiritual  standpoint,  is  that  the  need  to  free  the  Iraqi  people  from 
tyranny  and  oppression  supercedes  even  America’s  need  to  be  free 
from  terrorism.  While  many  people  question  the  danger  Saddam 
Hussein  poses  to  the  United  States  and  our  allies,  he’s  clearly  a 
crushing  danger  to  his  own  people. 

We  take  wisdom,  as  always,  from  the  biblical  texts.  In  the 
Book  of  Exodus  (3:7-8),  we  learn  that  the  motivation  of  God’s 
redemptive  act  of  liberation  was  not  the  threat  that  the  Pharaoh 
of  Egypt  posed  to  other  nations,  but  the  threat  he  posed  to  the 
people  of  his  own  country.  God  called  Moses  to  act  as  liberator 
after  hearing  the  cries  of  the  slaves  in  Egypt.  It  was  those  cries 


of  oppression  that  provoked  GckI’s  liberation. 

We  are  moved  to  support  war  with  Iraq  far  more  by  the  cries 
of  the  Iraqi  people,  who’ve  been  gassed,  tortured,  raped  and 
murdered  by  Saddam  Hussein,  than  by  the  pundits  and  planners, 
generals  and  gadflies  who  order  other  people’s  children  into  war. 

Some  would  say  there  are  many  oppressed  people  toiling  under 
a  hundred  pharaohs  around  the  world  and  that  America  cannot 
lead  an  exodus  for  them  all.  This  is  politically  true  but  spiritually 
irrelevant.  As  long  as  we  have  power  and  will,  we  must  be  the 
strong  hand  and  the  outstretched  arm  for  all  in  need.  And  if  we 
can’t  use  our  power  to  free  them  ail  today,  then  let  us  resolve  to 
free  them  tomorrow,  or  the  day  after  tomorrow. 

Loren  Eisely  writes  of  a  young  man  who  was  jogging  on  the 
beach  and  saw  an  old  man  picking  up  starfish  and  throwing  them 
back  into  the  sea.  The  young  man  asked  the  old  man,  "What  are 
you  doing?”  The  old  man  answered.  “There  was  a  storm  last  night 
and  many  starfish  were  washed  up  on  the  beach.  If  1  don’t  throw 
them  back,  the  sun  will  kill  them  by  noon.” 

The  young  man  laughed,  .saying,  “You  are  a  fool,  old  man.  This 
beach  is  miles  long  and  there  must  be  hundreds  of  starfish  stranded 
on  it.  You  can’t  get  to  them  all  before  the  sun  gets  high.  What  you  are 
doing  just  doesn’t  matter.”  The  old  man  bent  down  and  threw  another 
starfish  into  the  safety  of  the  waves,  saying.  “It  mattered  to  that  one!” 

We  know  that  wars  are  fought  for  political,  economic  and 
military  reasons,  but  finding  and  defending  those  rea.sons  is  not 
what  we  signed  up  to  do  with  our  lives.  We  signed  up  to  save 
starfish  and  praise  the  work  of  other  starfish  savers. 

For  us.  the  reason  to  fight  this  war,  the  rea.son  we  support  it.  the 
reason  we  will  win  is  because  there  are  starfish  waiting  to  be  saved 
on  a  long,  hot  beach. 

America  was  not  the  starfish  saver  during  the  Exodus  and  may 
not  be  the  starfish  saver  in  another  3,000  years,  but  she  is  the 
starfish  saver  now.  And  it  matters  that  we  get  going  now  because 
the  beach  is  very  long  and  the  sun  is  high. 
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